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NEW 
ENGLAND, 
MIDDLE 


AND 


SOUTHERN 
STATES. 


To talk to the people living in the towns and vil- 
lages of one or more of the above sections of territory, 
and to do so at a profit, use the local weeklies of 
these same towns and villages. 

The country people read their local papers and 
read them thoroughly, editorials, miscellany, locals 
and advertisements. 

There are 1450 local papers upon the Atlantic 
Coast Lists, arranged in nine divisions for the 
convenience of advertisers desiring to cover certain 
sections of country only. 

Half a cent a line a paper for transient advertising. 
Quarter of a cent if 1,000 lines are engaged. 

One order, one electrotype accomplishes it. 

If copy is sent us we will put it in type and sub- 
mit a proof and estimate for its insertion by return 
mail. Catalogue upon application. 


Atlantic Coast ists, 


134 Ieonard Street, New York. 
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Vol. VIII. 


CHANGES IN ADVERTISING MAT- 
TERS. 


is not usually a 
month when great 
BORA, things are looked 
iq) for in the advertis- 
ing world, and it 
bY is not, therefore, 
Wy surprising that the 
resent season 
should be gener- 
ally spoken of as 
dull. But there is something besides 
the after-holiday dullness that enters 
into the situation. The new adminis- 
tration and the World’s Fair are 
thought to have complicated the pres- 
ent conditions somewhat. ‘The out- 
look, however, is in the direction of a 
good, healthy business, and a large 
volume of advertising will probably be 
done in the near future. It is rather 
interesting during the lull to examine 
the changes that are being worked and 
the conditions that lead to them. 

One of the first things to be re- 
marked is the great improvement in 
the character of advertising matter. 
An advertisement which an advertiser 
would have felt justified in spending a 
large sum of money in placing in news- 
papers some years ago would, in many 
cases, be rejected to-day as not being 
up to the mark. More care is also be- 
ing taken with the typographical ap- 
pearance of advertisements, and electro- 
types are now commonly used by all 
the large advertisers, even where the 
announcement is to appear in thousands 
of papers. 

Illustrations are much more gener- 
ally used than formerly. The old style 
of pictures appearing in advertisements 
were similar to those used on check 
ends representing some abstract idea 
such as Liberty, Faith or Justice. 
Nowadays good artists are at the com- 
mand of advertisers, and appropriate 
illustrations—sometimes costly ones— 
are used lavishly. One of the most 
noticeable things nowadays in the con- 
struction of advertisements is the gen- 
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eral employment of borders. Formerly 
the setting was plain, and, at most, 
nothing more than a plain rule was 
used to frame the announcement. The 
borders to be seen in the leading pub- 
lications to-day are elaborate and vari- 
ous. Some advertisers have even 
constructed special borders of their 
own, such as the shoe dealer who uses 
a conventionalized pattern of shoes. 
It hardly seems possible that in the 
matter of borders the art of advertising 
can be carried much further. 

The number of mediums now avail- 
able for advertising purposes exceeds 
20,000. ‘I'wenty-five years ago there 
were about 6,000 papers in all United 
States and Canada. It is the writer's 
view, however, that prices for adver- 
tising remain about the same, and that 
a given sum of money will go about 
as far to-day as it ever would. During 
the past year there does not seem to 
have been so much of a tendency 
among publishers to increase prices as 
usual. In fact, some papers have 
decreased their prices, while others 
that have always charged extra for dis- 
piay and double-column now waive the 
special price in order to secure a good 
customer. ‘The large dailies have also 
been in the custom of giving position 
more freely than ever before. In fact, 
the custom of asking and giving posi- 
tion gratis has become so general that 
at least one New York daily is reported 
to be about to establish a rule not to 
give anyone a special position without 
being paid extra for it. 

In the matter of advertising agencies, 
there have been fewer failures among 
this class of late than ever before. 
They all seem to be on a better finan- 
cial basis. This is not because they are 
making more money, but because they 
are doing a safer business—exacting 
prompt payments and taking small 
risks. The time has about gone by 
when. an advertising agency, for the 
sake of securing business, would ac- 
cept a first order at the net cost or 
even at a loss. This was formerly 
done a great deal, the agent expecting 
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to gain his customer’s confidence there- 
by and make a good profit on succeed- 
ing business. 

‘The volume of business handled by 
advertising agencies is increasing, but 
this is offset by a tendency on the part 
ef publishers to recognize anyone as 
an agent who may claim to be one. 
During the past year no new agencies 
of general reputation have been estab- 
lished. 

Competition, which has had the ef- 
fect among general agents of cutting 
down the profits, is also having an 
effect upon the business of the special 
agents. The ranks of the latter have 
been much increased of late, and there 
isa sharp rivalry among them to se- 
cure the representation of important 
papers. In a general way it is believed 
that the specials are not making so 
much money as formerly, a larger pro- 
portion of the profits going to the 
publisher instead of the solicitor. It 
is only during the past fifteen years 
that out-of-town papers have been rep- 
resented in New York. The system 
is now firmly rooted and seems to be a 
popular one among advertisers as well 
as publishers. 

—_———_+ou————" 


WITH ENGLISH ADVERTISERS. 
By T. B. Russell. 


Lonpon, December 28, 1892. 

Mr. T. B. Browne, an advertising 
agent in London, in a large way of 
business, has added to his office a de- 
partment for the supply of illustrated 
stereotyped matter to the country news- 
paper press. Thus, for a fixed weekly 
payment he will supply one prominent 
weekly, ina given area, with a three- 
column illustrated and _ stereotyped 
London letter, well written, and with 
clever drawings well produced in a 
style suited to rapid printing. There 
are other services—such as a woman’s 
article, a joke column, and some stories, 
worked on the same lines. There is 
nothing new in this. It has been done 
by Cassell’s, by the National Press and 
others for years; but it will be seen 
that very considerable advantages at- 
tach to it for a proprietor who is also 
an advertising agent, and who is there- 
fore in touch with country papers of 
all kinds, I would not be surprised if 
T. B. Browne’s lead were followed by 
some advertising agents in America on 
the same lines. It is making a con- 
siderable success here, I am told. The 
funny thing about it is that the depart- 
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ment is managed by a young French- 
man, M. Gustave Antoine; but he is 
so far polyglot that you could not tell 
he wasn’t English by his speech, and 
as for his French, I need only say that 
I often talk French to him myself ; 
and when I talk French you require to 
know both languages if you mean to 
understand me. 
* * * * * 
Talking about French things—it is 
stated that Paris has now a daily paper 
for beggars. It gives its readers a 
complete list of weddings, baptisms, 
funerals, and other social ceremonies 
which custom in France associates with 
almsgiving ; and it has a special de- 
partment for begging-letter writers, in 
which are published the names and ad- 
dresses; the arrivals in town and de- 
partures for the country, of persons 
understood to be good pay. I feel 
comforted about this paper. You re- 
member I told a while ago about a 
beggar in Paris who has a placard say- 
ing: ‘* Don’t be ashamed if you only 
give me a halfpenny—I’m blind.” 
Well, I said that beggar ought to be 
an advertisement writer. Here is a 
better post for him. If he be not en- 
tirely apocryphal, I will bet anything 
that he is the business manager of that 
paper ! 
* * * * 
‘*Fuller’s,” the American candy 
store in Regent street—we call it a 
sweetstuff shop here, but that is what 
Mr. Brander Matthews calls a Briti- 
cism perhaps—dressed up its window 
for Christmas in the guise of a minia- 
ture railway station, under snow, an 
idea very cleverly worked out. In an- 
other shop, where they sell a child's 
sixpenny bank (also an American in- 
vention, by the way), a very striking 
effect was produced by an announce- 
ment of the article on the window in 
letters formed by new silver sixpences, 
attached inside the glass by colorless 
cement. 
% * * * * 
Apropos of the World’s Fair, PRINT- 
ERS’ INK of December 14, the latest to 
hand here, says: 


Many advertisers seem to place a fictitious 
value on this kind of thing. The exposition 
will be so colossal, and the competition so vast, 
that the individual exhibit is but a drop in the 
ocean, The spectator comes away from an 
affair of this kind with his senses confused 
and his mind in a stateof chaos, Packages of 
circulars are carried round until the burden 
grows wearisome, then they are dropped into 
some obscure corner, Exhibitors at the Paris, 
Vienna and London expositions claimed that 








the time, trouble and expense involved brought 
little if any return. This was claimed also b 

several of the exhibitors ai the New York 
Food Exposition and the American Institute 
Fair, which are very much smaller, and where 
the advertiser-exhibitor had infinitely better 
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the counter at the exhibition itself, 
which, of course, do not count, are 
an intolerable nuisance to the visitor 
by the touting of which they are the 
occasion, and are forbidden at every 


chances of making an impression. 

This is exactly the experience of 
large advertisers here. It does not 
answer always to be unrepresented at 
a large exhibition, but these things do 
not pay for the bother and expense they 
put you to once in tentimes. The 


well conducted exhibition, anyway. 


* * * * ~ 


I alluded recently to the agency sys- 
tem, and particularly to J. Watson & 
Co’s use of it in the sale of ‘* Venoya” 
tea. Last week’s Grocer—an excellent 
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REPEAT Orders are the real proof of success ; first orders 
are easy to get. The increasing height of these ‘Ica Plants show 
the monthly growth of REPEAT Orders for ‘‘ VENOYA.”’ 
In 


eight months the seedling has become a forest tree. 


They are drawn to exact proportionate scale. 


You may judge for yourself what it will be when 
another eight months growth is added. Will you 


share in its unparalleled success? If the 
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19 & 20 CAMOMILE ST., & 
LONDON, E. C. 
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larger and more general the exhibition 
the greater the disproportion between 
the cost of making a decent appear- 
ance and the prospect of return there- 
from. A class exhibition—like the 
cattle show, or our Stanley cycle show, 
may or may not pay advertisers. But 


as pure advertising, I do not believe 
any general exhibition ever paid a gen- 
eral advertiser, aside from sales over 





N.B.—The Tree is now 60 large there Is no room for the flowerpot on the page 











trade journal, by the way—contained 
the annexed very smart page advertise- 
ment. It will be seen that the bulk of 
their sales is typified by the growth of 
a pictured tea plant, which in April 
just peeps out of the flower-pot, but in 
November fills up all the side of ‘* our 
contemporary’s” ample page. The 
mystery is how the roots of so large a 
plant can be contained in so small a pot. 
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TESTIMONIAL ADVERTISING. 
By G. A. Sykes. 


The illustrated testimonial, or ‘* listen- 
to-my-tale-of-woe”’ style of advertising, 
is increasing very rapidly. Pictures ot all 
sorts and conditions of people are pub- 
lished, ad mauseam, in the dailies, 
weeklies and monthlies, together with 
more or less ungrammatical legends as 
to their miraculous cures. No matter 
what the disease was it has always 
been cured, and seldom has it taken 
more than two bottles to work the as- 
tonishing change, much to the depo- 
nent’s ‘‘ surprise and joy” expressed 
in long primer. 

Most of the deponents had been ill 
for years—all of them had tried every 
other doctor and medicine ; relief was 
instantaneous, however, when the won- 
der-worker in question was absorbed. 

Those who think that the age of 
miracles has passed should read some 
of these testimonials. Mental agony, 
consumption, fracture of the spine, 
paresis, chronic and incurable diseases 
—anything, everything, has been and 
can be cured by the philanthropists 
who sell these medicines. Cuticura, 
Nervura, Celery Compound, Sarsa- 
parilla, Stomach Bitters, Sagwa, pills, 
plasters, syrups and snuffs, all accom- 
plish these marvels. 

There is a ‘*Come Drink of the 
Water of Life,” one-dollar-a-bottle air 
about the ads that is much more enter- 
taining to the looker-on than the pal- 
pable efforts at artistic veri-similitude 
shown. Siill many of these single- 
column immortals believe they were 
cured, which shows what a little faith 
and_ whiskey will do. One ‘‘gent” 
published a half-column catalogue of 
diseases that one bottle of Sarsaparilla 
had cured him of. Again, a minister 
of Lynn, who had also taken Sarsapa- 
rilla, thought too much of his reputa- 
tion to have his picture printed, so 
sent that of his wife. Judging from 
the cut, the lady did not relish this vi- 
carious endorsement. 

I have collected a number of the 

faces published, and select from them 
the first nine, which are herewith re- 
~yroduced. 
’ The first of them, No. 1, is that of 
a gentleman from New York State, 
and yet the State motto is, ‘* Excel- 
sior.” He took Hood's Sarsaparilla 
‘*as a drowning man.” He then pa- 
thetically remarks: ‘‘I run down to 
125 pounds.” 
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To show what Ohio can do, Mrs. 


Mary O’F , of that State, says she 
was ‘‘ Raised from the dead.” This is 
the first case on record we have in ma- 
teria medica, although the Scriptures 
record several. It only took two bottles 
to raise Mary, 

No. 3 is a resident of San Francisco. 
He was just beginning to read his title 
clear to mansions in the sky when Dr. 
Copeland reached out and saved him. 
He looks as if he could speak far more 
in favor of beer than medicine. 

No. 4. Her first name is Helen, 
and she pays her druggists’ bills in 
Connecticut. Her claims to distinc- 
tion are, having taken Paine’s Celery 
Compound and the authorship of the 
soul-stirring ballad : ‘* Why my Fellow 
brought no Gum.” Referring to her 
troubles, she says: ‘‘ I at times con- 
templated suicide.” Helen, why, oh, 
why, did you let it stop at contempla- 
tion? This ad closes with a mixture 
of Pecksniff and Wanamaker in this 
fashion: ‘‘Gentle reader, if this 
grand compound could do so much for 
her, can it not do as much for you?” 
Ah! brother, it has been a priceless 
boon to countless millions, let it bea 
priceless boon to you! A dollar a 
bottle. 

A New Orleans doctor comes next, 
number five. He advertises his busi- 
ness and uses hisown picture. Can he 
think this is bait? He is coming to 
Gotham before long to take the place 
of one of the seven Sutherland sisters. 
This doctor cures ‘‘ when all others 
fail.” Ordinary cases he does not care 
about. 

A lady from Maine follows. She 
has her baby with her. She remarks : 
‘* When baby was two years old he was 
cutting his teeth.” This startling 
zoological phenomenon adds to the 
value of the testimonial, perhaps. 
Groder’s Syrup, as usual, saved baby’s 
life, but it is not responsible for the 
tuft on baby’s head. 

The gentleman with the wind-pro- 
vokers, number seven, is from Ne- 
braska. He says: ‘‘I had _ heart 
disease thirty years. My pulse would 
stop beating altogether. After a time 
it would go onagain.” He doesn’t say 
how long at a time his pulse would 
stop beating, but probably, anywhere 
from ten minutes to three weeks. With 
these people nothing is impossible. 
Dr. Miles, of Indiana, was the Joshua 
that kept this sun from setting. 

**A Soldier’s Story.” I gather from 
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this gentleman’s story that he fought scaly.” He states that he has many 
in every war since the fall of Rome, friends in Chicago and St. Paul. He 


and now he ‘‘thanks God for Sagwa 
and prays for its success.” 

It seems to me that if the ‘* soldier ” 
does much of this kind of lobbying, 


r 
f 


has lost them all since the picture ap- 
peared over the testimonial; $4.75 


worth of Cuticura made his skin as 
‘* pure and milk-white as a child’s,” 
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Pettingill & Co. will have to get an 
increased advertising appropriation. 
Washington comes prominently to 
the fore with an epic from one of her 
citizens. Brand number nine, snatched 
from the burning, imparts the pleasing 
information that he was *‘ itching and 


There is a moral to be deduced from 
this style of advertising. While it un- 
questionably works well with certain 
portions of the community (and better 
in rural districts than in the cams does 
it not offend intelligent people ? 

It is advocated by some that the in- 
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telligent classes do not buy proprietary 
medicines ; but they do, notably cough 
medicines, pills and sarsaparillas. An 
idiotic testimonial from some illiterate 
source must offend a large percentage 
of newspaper readers. For instance, 
when a man says that his ‘* heart stops 
beating,” unless he takes Jigg’s Under- 
taker’s Horror ; or a woman states that 
she was ‘‘raised from the dead” by 
Coroner Disappointer Bitters, such 
statements not only render the ad 
valueless, but prejudice people against 
those medicines and stop future sales. 

There is a direct competition as to 
matter, methods and mediums, and so 
many cheap and unsavory nostrums are 
advertised in this way that it has a 
tendency to reduce reputable firms and 
good remedies to an undesirable level. 

Again, the public is surfeited and 
nauseated with this kind of stuff, and 
while it is in one sense good advertis- 
ing, it ought to be carefully edited, for 
it needs it badly. A man who will 
come out in a paper and say he had 
sores all over him as big as a dollar— 
and the sores of these Lazaruses are 
never smaller—is lacking in every sense 
of decency. Furthermore, it is par- 
ticularly unpleasant to have such sen- 
tences as ‘‘itching and scaly” catch 
the eye while reading the newspaper at 
breakfast. 

At least twenty firms are using this 
system of advertising, and the testi- 
monial ad is making in our cities a 
horde ‘‘ formed of two mighty tribes, 
the bores and bored.” 


A PEEP AT MONTREAL PAPERS. 
‘By Wm. H. Maher. 


I made a little pilgrimage to Mon- 
treal at Christmas time, spending a 
week there, and was somewhat inter- 


‘ested in the daily press and the adver- 


tisements therein. 

On the way there I was struck with 
the fact that almost every station 
seemed to be called ‘* Sunlight Soap.” 
No other advertisement appeared to be 
allowed on the railroad buildings ; but 
the owners of ‘‘ Sunlight Soap” seemed 
to have the exclusive right to the sta- 
tion houses. On buildings near the 
stations ‘‘ Castoria’” was generally 
found, and as we drew nearer Mon- 
treal, ‘‘ Lactated Food” was occasion- 
aily seen. Once or twice only, during 
the day’s ride from Toronto to Mon- 
treal, was ‘‘ Sapolio” visible. 

Montreal, with its 211,000 inhabi- 
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tants, ought to have many and promi- 
nent news-stands, but if it has I could 
not find them. At the three depots 
there was the usual display of paper- 
covered novels, guide books, and daily 
papers, but not in such variety as 
would be found in a city of the same 
size in the States. The only American 
papers I saw offered for sale were the 
Boston Herald, the New York World, 
and the Chicago Hera/d. Only once 
in the week did I hear a news-boy call 
out Boston and New York papers on 
the street. 

As to magazines, the Review of Ke- 
views was everywhere, and the Christ- 
mas number was piled high in every 
bookstore. Godey’s new issue was ex- 
hibited in windows very generally. 
Only a few Harper's and Scribner's 
were seen, and the new Century was 
not out. When asked as to relative 
sales among the last three, we were 
told the Century outsold the others. 

Papers sent from this side seem to 
be handled very carelessly by the postal 
authorities somewhere. Of the seven 
issues of the Toledo Blade mailed to 
me I received Saturday’s and Wednes- 
day’s papers only. 

Among the Montreal morning pa- 
pers, the Gazette seemed most in de- 
mand at the news-stands, and I see in 
a list before me it is credited with the 
largest circulation. To my mind it 
was a much better paper than its com- 
petitor in the morning field, the 
Herald. But the evening papers are 
the popular ones. 

At a permanent stand near my hotel 
I was told that 70 morning and 550 
evening papers were sold there. 

‘“*And why not?” said the news- 
vender, shrugging his shoulders, ‘‘when 
the morning papers cost so much— 
three cents—and the evening papers 
sell for one cent.” 

His sales ran about equal, as be- 
tween French and English papers. 
Two others sold at the ratio of 40 
French to 60 English. The latter 
gave more reading matter for the 
penny. 

One would expect to see more large 
advertisers than he finds in any of the 
papers. Carsley, one of the two large 
dry goods dealers, used two columns a 
day in most, if not all, of the five daily 
papers, and might be called the largest 
advertiser there. His announcements 
were largely modeled after those of sim- 
ilar houses here, but would not compare 
in originality or in display with those of 


























Chicago. Carsley’s special push for 
Christmas trade (and later for New 
Year’s also) was the offer of a bulb of 
Chinese water lily gratis to every pur- 
chaser of a pair of kid gloves. His 
clerks appeared to be busy, but the 
ladies of our party said, except in kid 
gloves, prices were higher than at 
home. 

Heavy-faced type is not used in the 
advertising columns, and regard seems 
to be taken of the small advertiser, so 
that position is not of so much conse- 
quence as it is with us. In looking at 
a page Of advertising no one ad stands 
out prominently, either by reason of its 
size or of special display; all seem to 
have equal chance. The general effect 
is neater than in our papers. 

The large number of advertisers 
who are prominent in the States are 
represented in the Montreal papers. 
‘“*Castoria” is in every paper, and 
often in more than one place in the 
same paper. Ayer has a good ad. 
Hood uses less space and has by no 
means so attractive an ad as Ayer. 
Scott’s Emulsion is given four inches 
of space in a common looking an- 


nouncement. A. F. Sawhill, of Alle- 
gheny, Pa., has a two-inch ad of 
Father Mollinger’s medicines. Mon- 


treal and Quebec ought to be the best 
places on this continent to push that 
medicine by large and attractive ads. 
Among the other patent medicines ad- 
vertised are the Erie Medical Com- 
pany, Buffalo, four inches; Dr. Pierce’s 
Remedies, Buffalo, four and a half 
inches. 

Other advertisers and things adver- 
tised are Epps’ Cocoa; Wolfe’s Acme 
Blacking; Johnson’s Fluid Beef; Lati- 
mer, of St. Paul, sleighs ; Tutti Frutti 
Gum; Evans Chemical Company, Cin- 
cinnati; Pearline; the Meriden Britan- 
nia Company; the New England Medi- 
cal Institute, Boston; Lyman Knox & 
Company; Syrup of Figs; Shiloh’s 
Cure; Carter’s Little Liver Pills ; Ger- 
man Syrup; Perry Davis Pain Killer; 
St. Jacob's Oil. 

There are two lottery companies in 
the province, and both advertise in the 
French papers; tickets are ten and 
twenty-five cents; the grand prizes, 
$1,500 and $3,750. 

My opinion would be that French 
Canada was a good field for patent 
medicines that were sold at a moderate 
price. One day, with the thermometer 
seventeen below zero, the busiest man 
in the market-place was one selling 
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medicines to the farmers who had sold 
their produce. I saw three such men 
that week, rattling off in French the 
virtues of their mixtures ; they were 
all being liberally patronized, but I 
noticed that twenty-five cents was the 
popular price per bottle. 

In going among the people one finds 
the French-Canadian is an out-and-out 
annexationist, as is the Irish-Canadian ; 
the Englishman will be content with 
reciprocity, but he wants that with all 
his heart, for times in Canada have 
not been bright the past two years. 
They all rejoice in Cleveland’s election, 
and expect it to be to Canada’s benefit. 





a 


| A 
CLOTHIER’S 
AD. 
lilustrating the fit 


of his trousers 


ey 


in various positions. 








STANDING 











THE Louisville Commercial turns 
the New York Swn’s catch-phrase 
about rather cleverly. This is the form: 
‘* If it’s so, it’s in the Commercial.” 


“> 


OsweEGo, Kan., now has a paper 
called the American Crank, 
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The Advertising World. 


Readers are invited to send in news items for 
use in this column. 


Frank S. Stevens, of Boston, places 
all the Hilton Specific advertising, and also in 
Boston, Chicago, and many other cities, the 
Wells & Richardson Co, business — Paine’s 
Celery Compound, etc. 


The Sagwa, Kickapoo Indian, Reme- 
dies are to be pushed soon, and some very ex- 
teusive advertising 1s to be done. As I stated 
some time ago, Pettingill & Co, are handling 
this business for Healy & Bigelow, New 
Haven, Conn. 


G. H. Haulenbeek, of J. Walter 
Thompson's agency, is about to put out a good 
line of advertising, in high-class wecklies and 
magazines, for Surbrug’s Golden Sceptre to- 
bacco, 


Geo. W. Place, 52 Broadway, is plac- 
ing some business for the Epileptic Remedy 
Co., of Broad street, It is a mail order busi- 
ness, and weeklies and popular mediums are to 
be used, 


I learn that F. A. Herendeen, treas- 
urer of the Herendeen M’f'g Co., N. Y., con- 
templates resuming advertising on anextensive 
scale within a short time, This firm manu- 
factures heaters and similar house furnishings. 


A handsome double-column ad is be- 


ing sent out to general class weeklies by the 
Dime Remedy Co., of this city. 


The Home Comfort Powder is be- 
ing advertised through New England by Pet- 
tingill & Co, 

The Waterbury Watch Co, is doing 
some advertising through Dodd's agency, 
and the efforts have been so successful that 
Mr. White, the secretary of this horological 
firm, is disposed to extend the advertising, 


J. MacDonald, Jr., of the Journal 
Advertising Bureau, 14 Platt street, is placing 
some advertising for Benson's Plasters. 


The first two columns on the front 
page of the New York Sunday Sux have hith- 


erto been devoted to cable news. On Sunday, 


anuary 8, however, acolumn and a half read- 
ing notice of Hilton’s Specific appeared here. 
The advertising world is wondering how Frank 
Stevens worked this, 


Remington Bros. will place the ad- 
vertising of the B. J. Kendall Co., Enosburg 
Falls, Vt., for 189 . Thisconcernalso hasthe 
advertising of Hobson & Co., Tatamy, Pa.,— 
a line ot religious papers being used—the 
Densmore Typewriter Co.,and Lynde & Co., 
Warren, Pa., soap manufacturers. Remington 
Bros. willalso place advertising for the Garfield 
Tea Co. in over one thousand papers. 


Adeiing ban been dull since the 
latter part of December, most of the news- 
Paper representatives complaining as to lack 
of business. Matters will improve shortly, 
however, for some good orders are about ready 
to go out. 


I learn from several of the stove 
manufacturers that they are going to make 
somewhat of a sensation with their advertis- 
ing this year, The space used will be unpre- 
cedentedly large. 





PRINTERS’ INK. 


In the spring a new magazine will 
come out, entitled Maclure’s Magazine, pub- 
lished by S. S. McClure, of the Tribune Build- 
ing. Mr. McClure is also publishing the Amer- 
ican edition of the /dler. A. B, Brady, late 
of the Davenport Daily Times, will manage 


these publications. 
G. A. SYKEs. 





‘*THE TRICK REVEALED.” 


Notices were sent out to a number 
of newspaper managers that ‘‘ on Dec. 
31, 1892, at the hour of I1.30 A. M. 
the word-riddle contests, Nos. A, B 
and C, inaugurated by the American 
Publishing Company, will be termi- 
nated and the answers to the riddles be 
made public.” The time was so short 
between the receipt of these notices 
and the ‘‘ drawing” that only one or 
two newspaper people were present. 
We are informed that when the pack- 
age containing the correct words was 
opened, it was found that no one had 
guessed correctly. 

As suggested by the Reporter, July 
6, the words were entirely different 
from those which were popularly sup- 
posed to be the right ones. We give 
here the words of one series, and fol- 
lowing each in parentheses will be found 
the ‘‘ correct” word : 

No. 1. Bl———e. Was rot considered 
desirable at the Minneapolis National Republi- 
can Convention by a majority of the dele- 
gates. (Blouse.) 


2 B—u————Il., 


That which every 


lain woman would desire to become. (Beau 
deal.) 
3. Cle—— — — —— . One who served to 


defeat James G. Blaine for the presidency in 
1884. (Cleverman.) 

4. —o—gh. A result usually caused by a 
current of air or draught. (Sough). 

. ——Ill—r. That which youcan get five 
thousand of by winning the first prize herein 
offered. (Feller). 

6. —r—ss. Something that foolish women 
who love display sometimes spend too much 
money for. (Dross). 

7- —i—ht. Something that pugilists are 
— willing to do if there is money in it. 
(Dight). 

8. Ha—ri—-——. A man whose name is 
almost constantly in newspapers, and whose 
trip to California attracted great crowds when- 
ever he appeared in public. (Harrigan). 

9. —i—tu—e. Whenof beauty and value 
serves to improve, beautify and adorn and 
brighten any home. (Mixture). 

10. Qu —e — Vic — Probably 
better liked across the ocean than by most 
Americans. (Queer Vicounts). 


Perhaps the happening of the event 
has opened the purse-strings of the A. 
P. Co., so that those papers which pub- 
lished the ad on the promise of being 
paid therefor may realize that the pres- 
ent season is, indeed, a Happy New 
Year.—A merican Advertiser Reporter, 
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A BLUE LAW TROUBLE. 
From the Brooklyn Times. 


The Supreme Court of Pennsylvania recent- 
ly handed down a decision confirming the 
legality of the old blue law of 1794 relating to 
the publication of Sunday newspapers. ‘he 
appeal to which the decision relates was made 
by Thomas Matthews, publisher of the Pitts- 
burgh Sunday Leader, who was convicted of 
publishing and issuing his paper on Sunday, 
December 27, 1891, under the act of 1794, 
which prohibits the following of worldly pur- 
suits on the Sabbath, save those which are an 
absolute necessity for the wants of the com- 
munity. 

In affirming the decision of the lower court 
the Supreme Court gives as its opinion that 
the law upon the subject is plain, and that 
there can be but one interpretation. The 
Court intimates that if the framers of the act 
of 1794 could have foreseen some things they 
doubling would have exempted newspapers, 
In conclusion, the Court commends the act, 
but urges that a too vigorous enforcement of 
its provisions may lead to its repeal, and that 
it is in more danger from its friends than from 
its foes. 

The good newspaper is the best co laborer 
the church can have. ‘I'ne bright preacher, 
who has an audience of a thousand on Mon- 
day where he had one un Sunday, because re- 
porters, like preachers, work on the Sabbath, 
will appreciate the true value of the alliance, 
the true oneness of aim in all truth-telling 
agencies, in proportion as he is bright and 
unselfish, 


oS 
RAPID WRITING VS. GOOD WRITING. 
From the New York Sun. 


In a sketch that has recently been printed 
of a living literary man, we are told that *‘ it 
is his custom to write about 6,000 words every 
day.”’ There is no man in all the world who 
can write every day 6,000 words that are 
worth reading, or one-half that number. For 
a good solid day’s work of a man of thought 
and knowledge 1,000 words are sufficient, and 
if on any one day he writes twice that number 
he should take a rest the next day. 

Weare not speaking of copyists or short- 
hand reporters, but of men who think with 
all their soul as they write with all their 
power. 

The fast-writing author whose biography 
lies before us is sometimes seized with the 
scribbler’s mania, and, while it lasts, he sur- 
passes, on a long stretch, his ordinary daily 
record of 6,000 words. A short while ago he 
knocked off in twenty-five days a book con- 
taining 150,000 words; and, as he wrote on the 
eight-hour system, he must have thought and 
written 750 words every hour of his working 
day, right straight along, or at the rate of 
about thirteen words a minute, We are dis- 
posed to guessthat thisauthor’sliterary value, 
remarkable as it is, might be enlarged if he 
had some experience of the writer’s cramp. 

—— 


HOW Leeaaiete: |” diahdad ARE PAID 


From the Mount Jewett Herald. 


Some people have an idea that the news- 
paper man has a snap because he is given 
complimentary tickets to entertainments, 
shows, &c., but they never think of the fact 
that they pay well for these favors. Some 
folks do not think a pomplmentacy ticket is. 
due the newspaper office that donates from $2 
to $5 worth ot es notices to help them e 
a success of their enterprise, 
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KANSAS CITY BUSINESS MEN CAUGHT. 
From the St. Louis Globe-Democrat, 

“g ing of schemes to raise the wind,” 
said Dan Buckley, at the Lindell, “ reminds 
me of a couple of female advertising fakirs I 
met at Lincoln, Neb., some years ago. They 
were young, pretty, and had their business 
reduced toascience. One of them traveled 
ahead and fixed the town, set the trap, andthe 
other followed and pulled the string. The 
collecting of cards was then quite a fad with 
the fair sex, and the advance agent visited all 
the business firms in the town for that pur- 
pose. These cards she turned over to her 
confederate, who placed them ina large, showy 
album containing pictures,~poetry, etc. The 
book was to be placed in the reading-room of 
the leading hotel, and the charge for inserting 
acard was $2. She would then start out on 
her collecting tour, and when a business man 
informed her that he had never ordered the 
advertisement she would be very much sur- 

rised, indeed. Was he quite sure? Then 

er agent had basely deceived her. She had 
paid a commission of $1 on the order. Oh, 
dear! Nineteen out of twenty would either 
pay her full price for the worthless advertise- 
ment or compromise at half price, the amount 
of the commission she claimedtobe out. The 
scheme worked, One of the girls told me 
that they took $600 out of Kansas City in a 
week. Oh, the women are catching on to all 
the tricks of the trade. If they once getinto 
politics they will run the entire machine,” 

oe 





AN EARLY ADVERTISER. 
From the Advertiser Reporter. 

The death of Miss Maria Moffat last July, 
and the appraisal recently of the estate, in- 
cluding a curious collection of antiquated 
i and fragments of jewelry, gathered and 

oarded by this eccentric woman, recalls a 
notable advertiser anda notable fortune. The 
deceased was the daughter of John Moffat, 
the original manufacturer of Phoenix Bitters 
and Moffat’s Pills, which were among the 
first proprietary articles in this country to be 
ve largely advertised, and which made 
millions of dollarsto Dr. William B. Moffat, 
who became their proprietor. These articles 
are still made, but it is said that the present 
manufacturer “‘ is not making his t from 
them.’’ Miss Moffat owned an interest in the 
royalty on these goods; this royalty was 50 
cents a gross on the pills and $2 a gross onthe 
bitters. ‘the present manufacturer offered to 
“ ny or sell’? for $50, and at that sum the 
royalty on these old fortune makers was ap- 
praised. The advertising is a thing of the 
almost forgotten past and the value of the 
property is reduced to $50. The power which 
created the value is the only power which 
could have maintained it. 


A 
IT’S A GIANT. 
From the Albany Journal, 

The special New Year’s edition of Printers’ 
Ink is the first number of Volume VIII. It 
contains many articleson advertising by men 
who are experts in that line, and, without 
doubt, it gives its readers more solid informa- 
tion to the page than any similar publication 
issued. Itisa giant among advertising mag- 
azines; it has an extensive circulation and a 
large and substantial patronage, all of which 
indicates and points to merit. 





Some good advertising is to be placed 
by the De Long Hook and Eye Company, of 
Philadelphia. Chas. N. Snyder is the adver- 
tising manager of the firm, 
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HOW MR. GILLAM BEGAN. 
From the Journaiist. 

Mr. Gillam’s entrance into the advertising 
field was in thisway : Mr. William M. Singer- 
ly, proprietor of the Philadelphia Record, was 
the owner of a magnificent herd of Holstein 
cows—more than a hundred. They were fed 
with ensilage and lived in a sort of cow 
heaven. Butter was made from their milk in 
the most approved way, but it didn’t sell. 
* Can't you write an ad that will sell that but- 
ter?” said Singerly. ‘I'll try,’’ said Gil- 
lam. He prepared four advertisements, each 
illustrated with an outline sketch of a prize 
Holstein cow. The reading was terse, point- 
ed, historical, and set in old style pica. No.t 
touched on Holstein antiquity, No. 2 on 
Holsteins in Europe, No, 3 on Holsteins in 
America, No, 40n the Singerly herd. In the 
first three the only allusion to the business on 
hand was a few words at the wind-up of cach 
to the effect that *‘ Butter from a herd of Hol- 
steins will be on sale at 1o A, M.,, Stall 38, 
Twelfth Street Market.’’ 

Following the insertion of the first adver- 
tisement every pound of the butter was gone 
within an hour of the announced time, 

Mr. Gillam also wrote a series of advertise- 
ments that made the season of the ** Little 
Tycoon’’ at Mr. Singerly’s Temple Theatre 
the most remarkable ever enjoyed by a comic 
opera in a Philadelphia place of amusement, 
and that, too, in face of the fact that the 
Temple Theatre was held by the profession 
to be ** hoodooed.”’ 

These cama led Mr. Singerly to say, 
“Gillam, you can make anything go.’’ The 
next trial was of Kellar, the magician, at the 
run-down Arch Street Opera House. The 
season was a money-maker from the start. 

It was about this time that Mr. John Wan- 
amaker wanted “the man who wrote the 
Holstein advertisements,” and he got him. 

—_esS> 
WILLING TO STOP IF THE OTHERS DO. 
From the Boston Record. 

The. Springfield Repudlican, for reasons 
well understood, makes a fierce attack on the 
Record to-day for printing certain advertise- 
ments, alleging that it is the only Boston 
paper that does so, which it claims are illegiti- 
mate. Many of them come endorsed by re- 
liable parties, and many a!soappear in someof 
the other leading Boston papers, On the 
theory that the Springfield Aepud/ican is 
right, we wait to see if the other papers 
will adopt the same course as the Xecord, dis- 
continue them, unless all such advertiserscan 
give the most satisfactory proofs that their 
business is legitimate. 








WANTS. 
Advertisements under. this head, 6 lines (36 
words) or less, one time, $1.00. 


We —4e. for 10c. Little Casino Base Ball 
— EMIL GROSSMAN & CO., Cleve- 


7 ANTED—Canvaasers to obtain subscriptions 
and advertisements. Address PRINTERS’ 
INK, 10 Spruce St., New York. 
TRECTORY PUBLISHERS, please send circu- 
lars aod price list of your directories to U.8. 
ADDRESS , L. Box 1407, Bradford, McKean 
” 


heer 


paten: . 
merc! int tailors and clothiers. Address VE’ 
MONT MFG CO., Brattleboro, Vt. 


ANTED—CUSTOMER for old-established 


esman on commission, to pe 


“HJ. M.,” 


care Printers’ Ink, 








PRINTERS’ INK. 


AX established theatri on}, Journal wan 
intellectual representative in x a 
theatrical inte ddress 


where there is 
RAMA! 


D TIC PUBLISHING COMPANY, New York. 





V ANTED—Purchaser for only weekly in Ann 

Ln 4 tome AA 5,000, _ A rn es from : 
spevons nap for a man. For par- 
culars address “I LLINOIS, ” care Printers’ par 


wa NTED—I want to enclose 100,000.circulars 
with wholesale catalogs. D: 8, ots 
an. shoes, grocers Kg © Sin neral 1 Inerchants pre- 
ferred. WI ER, 325 Dearborn S8t., 
Chicago, Ill. 


‘Tre ONLY Journai = the kind ON earth— 
reaches monthly 35 
r ; space 


cae ;.2d year: splendid 
lling ‘low; write. ERS HERALD, Ly- 
ons, 


\ 7 ANTED—Advertisement writer for dep't 

dry goods house. Whole time required. 

Submit specimen in the Powers-Wanamaker 

ors State age and aaery wanted. WM. NEE- 
& CO., New Haven, C 


Ge COMPOSITORS, marri married men preferred, 
A book and news work. Permanent = 
ployment and fair w Address, with mn 
a rticulars and references, KENSINGTON PUB 
40., 612 F St., Washington, D 


W ANTED- Offers for 5,000 money letters, re- 
ceived during the year ’92, from ladies or- 
dering our books on fancy work or our waste 
embroide: Address THE BRAINERD & ARM- 
STRONG .» New London, Conn. 


JANT ADVERTISEMENTS in PRINTERS’ INK 

under this head, six lines (thirty-six words) 

or less, will be inse: one time for one dollar. 

For additional space, or yo insertions, 
the rate is 75 cents a line each 


V 7 ANTED—Reliable printer, to — paper, 

print, _ mail Ee | Wy 
space of twelve-page, mon ye religious 

Eastern city. irst-class work renuired. "Fos 

yee address ‘“‘WORKER,” Greencas 

HALF CASH, takes weekly Sun- 

$3 3800, day paper and F ed office in city of 

if taken at once. Sickness. Fine oppor- 
my for penny daily. Or will sell half interest 
af 000 cash. “F.L.E.,”’ 184 Laurel St., Buf- 


jo, N. Y. 


We: ‘By square dealing. We transfer more 
newspapers than any other agency because 
we always give Pap y carmen Write full particu- 


lars if you want to bay ors sell. Address North- 
—_ Newspaper Brokers’ Agency, Dodgeville, 


N 


ASTER PRINTER, 32 y years of up to 
date in all departments, including book- 


eeping, wants to make —— ction with first- 
— printing house. ecto ee in- 
vest some capital. ialan “ care of 


Printers’ Ink. 
-\ 7 ANTED—Experienced advertising solicitors 
on the official publication of the “ World’s 
Columbian Exposition.” Only first-class men of 
es ood address need apply. Address W. B. CON- 
EY _Co., « L. Shaw, A vt'g Mgr., No. 341-351 
Dearborn 8 .» Chicago. 
tn Orders for pr printing new: 
\ We set type, furnish paper, print, fold and 
mail. Have stories, Ca ple ene and miscellany 
for padding out. Moder: m proms PANY 
lowest _ prices. UNION Pel NTING  ROMPANY 
15 Vandewater St., New Yor 


BUYER WANTED— me Warsaw Wood 
Working Factory will be sold regardless 
Send quick for 


of cost to the highext bidder. 
full information. nd opening for some 
one with small capital — H BOESC HEN 


(Assignee), Warsaw, Missou 


Vy 7 ANTED—Purchaser a a well equipped, 
long established Book and Job Printing of. 

fice in a live growing gity “ 100,000 on oedg ay 

ndent steam power, 6 


ots of t fine locat -.. ‘wary 
TERS & STONE, Syracu: 


DVERTIONG MANAGER, a cupertonse, 
res situation with good firm large 

city. eX; connected with several promi- 
nent advertisers, = pres ean furnish excel- 
lent references. J ca re you ms ae stares twice 
over. Address" WESTERNER”” nters’ Ink, 














W ANTED MORE ORDERS FROM IRQUIRERS 
for “ Express Duplicator” from those 

had free imens and description of this 
ple cop; us. Ev 
8 it is an enormous success, Ad- 
ENSINGER & Co., 5-6 Dey St., N.Y 


) ANTED—Designs for advertising, illustra. 
W tions and —— purposes pre} at 
moderate = ame, bay ge y com- 

petent_ pe rtist. Finest class of work in 
and ink, Peombined with criginelit a = 
Address “ARTIST,” Room 5, Room 5,7 Dey .» New 

pate: RECTORY GRATIS ~ Ldbrarane or others 

é rested in news| istics and not 
ian with the 71891 Pate Mon rd the ames 
Sowsaner Directory, may ig thay co y eres o 
application, as there area few mend of 
commercial value since e the edition vy in wns 
issued ; will be delivered free to beare: 
comeany. Address AMERICAN NEWSPAPER 
DIR ‘ORY, 10 Spruce 8t., New York. 


C NITY EDISOR, wishes to change location after 
March Have had large experience in 
newspaper me Fully conversant with hand- 
ling large corps of reporters, » Poshing the blue 
ncil and the wants of a hustling daily. On! 
hose willing to pay a salary commensurate wit: 
good live work and an yy man n 
answer this, as I wanta lary and “= 
earn it. Can infuse new write into 0 paper 1 
Gren ee < an ny. Address “ NO C. ER, s 


ADVERTISING NOVELTIES. 


Advertisements under this head, 6 lines (36 
words or less), one time $1.00. 


= for fun, Little Casino Base Ball —— 1. 
e . EMIL GROSSMAN & CO., Cleveland, 


ANUPMMUEMEE of od of advertising prc 
show cards, fans, etc., etc., communicate 
with F. L. FAIRBANK, Des Moines, Iowa. 
\AZALOGSI CATALOGS!!! CATALOGS!!! 
eal and illustrate catalogs, with orig- 
inal “ios ns _in embossed covers nd for 
mate. FFITH, AXTELL & CADY CO., 


Holyoke. on 

ros the purpose of 
k of Advertising povenen, likely to benefit 
reader as well as iser, 6 lines, 36 words or 
less, will be inserted. pa this head once for 
one dollar. Cash with o: More _— con- 
tinued insertions 75 te a = line each iss 


excellent — 


yu 
dress orders c 











inviting announcements 








ILLUSTRATORS AND ILLUSTRATIONS. 


Under this head, 2 lines (12 wore will be 
inserted three times Sor $1.00. 


Am@ LEAGUE, World 4 , New York, makes 
cuts, writes primers, ete 
SUPERIOR Mechanical a Photo Elec- 
trotype Eng. Co., 7 New Chambers S8t., N. Y. 
Vy 7 HO looks at an ad because it’san ad! Very 
few. All the world loves good pictures. 
Designs, illustrations, if excellent, charm of 
themselves. See ARTIST LINCOLN, 10 years 
with first advertisers, periodicals. 28 W. 20th 
lew Yor 








MISCELLANEOUS. 


Advertisements under this head, two lines or 
more, without display, 75c. a line. 


QGBORTHAND TAUGHT BY MAIL and rson- 
ally by W.G Paar te Oswego, N. 


ADVERTIREMENT ¢ CONSTRUCTORS. 


Advertisements under this head, 6 lines (36 
words) or less, one time, $1.00. 


WRITE EPITAPHS for stores that don’t ad- 

vertise, and ads for those that do. Ads that 
= = Berees. eyestrings. WHEATLEY, C. 

x 


~ that catch the wes and aa agpen 1 to the rea- 
mn, 5 for #2 ; 10 for ries of 10, with 

» 0 original outline cute, for 4 for *. Cash —— 
— Circulars, too. HARLES A 

BATES. Ind lanapolis, ind. 


PRINTERS’ INK. 
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OODMAN that tree spare! Touch not a single 
pone 3) In youth! gather’d chestnuts — 





And I’m em now. ye 
ow meters yr — foot or ptt. 
G. ren: core of ri, eaidrom 
Ink, Fo a Be 1; York City. 
HAVE la ideas for small advertisers Small 
pA ~ Ly for > Cay New ideas for all 
vel rs. vertisements designed, prepared 
and placed. Circulars and descriptive ‘4 
(all kinds), &e., written in pure 1 t is 
“fetching.” Can rity your ‘Constant 





SUPPLIES. 
Advertisements under this head, two lines or 
more, without display, T5c. a line. 
yan BIBBER’S 
Printers’ Rollers. 
L EVEY’S INKS are the best. New York. 





P4E, ER DEALERS—M. Pi Plummer & Co., 161 
William St., N. Y., sell every kind of paper 
used by printe: rsand publishers at lowest prices. 
Full line quality of Printers’ Ink. 





FOR ! SALE. 
Advertisements under thishead 7 75 centsa line. 


Pee w. FOR NEWSPAPERS. EMPIRE 
Worth 8t., New York. 


Gays SPECIAL AGENT in each large ci 
OMAN’S WORK, Athens, Ga. eat 


] [Axnsome. iP hie for papers. Cat- 
alogue, 25c. AM. ILLUS. CO., Newark, N. J. 


Ry ys and ae should try our s) 
at 7%centsinch. FARM & 
YARD. Erie, Pa. 


L OCcAL oe ~ for sale on easy terms—o’ wo ! 
re paper in town. Address, care of “ 
on Avoca, N. Y. 


capt Bi ADVERTISEMENT RECORD— ro 
Baiteen't papers. $1. Testimonials. GAZETT 
‘ord 


pore SALE—A y Bo py of the the pipericen Newspa- 

r Direc es r 1892. Price five dollars. 
Sen corabiie paid. A -&, GEO. P. ROWELL 
& CO., Publishers, 10 Spruce 8t., New York. 








‘ial 
INE- 


H 00, 000 gummed We sell ot any State at 
00 1,000, and y forfeit 4cts on each retu’ 


™ Fiend. » Try 1, AGENT'S HERALD, Phila . Pa. 


A COMPLETE new job office ones, which has 
ray A been used-—includin; job press— 
pe od wv heen be sold for eae Oe oy 00 8) For 
deta “JO 4 OFFI 

1592, Philadelphia, Pa. 


CE,” P. O. Drawer 
| a s-> well i established live-class jour- 
a 7 ational cash- ae ag =. 

vertisin ronage ex 
* Circulation oy business conte CSouee 
Large profits; good reasons for selling ; a rare 
chance for the ‘right parties. Don’t answer this 
unless you mean usi ess, and can command the 
money. dress TABLISHED,” Lord 
Thomas Advertising Agency, Chicago, pat] 

ninaneceninlainiiae 


BILL POSTING & DISTRIBUTING. 


Under this head, 2 lines (12 wore will be 
inserted 3 times Sor $1.00. 





R H. JOHNSTON, Circular Distributor, 1221 
e Franklin Ave., 'st. Louis, Mo. 


A= LL | < adv. mater | oe $1.50 
; D, AGENCY, ,» Villisea, Iowa. 

<TRCUL-ARS ‘iseibated in Minnesota_and 

A 1, Da:cota, $8 per 1,000. C. A. YOUNG, 


H., Tracy, M 


Fes the purpose of of inviting announcements of 
addresses of local bill posters and distrib- 
utors, two lines (12 words) or less will be inserted 
three times under this ing for one dollar, 
or three months for five dollars. Cash with the 
order. More space 75 cents a line each issue, 








} 
: 
| 
i 
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ADDRESSES AND ADDRESSING. 


Advertisements under this head, 6 lines (36 
words or less), one time $1. 00. 
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GOOO fir sisting Avency’ St. Louin, Mo. 





ss ORGANS. Exchange for 


BEATT DB. F. BEATTY, woah N. J. 
SUCCESS 3 remy $ Go., baltimore. 








MEW tes of ad Ci “Ay leted 
1,000 Boo kiresses 5 
Trade lists 


lists furnished; rap) 
mailing. Wri sari ond 9 
W. 13th St., New York 


ite us. CRANE A 
Jor completed, an an accurate and reliable list 
4 wr » Eowupepes and periodical dealers of 
d Canada. pe-written copies fur- 
yt mode erate rates. CRANE, A G& 
CO., 19 West 13th St., New Yo New York City.’ 


14 60 FRESH names and addresses of 
42 cous Maryland farmers, from 90 P. O. 
counties, covering the entire State. Print- 


at a conventontiy prranged for 
addrestng. OPTTLETON PRICE, U. P., Da- 


ExvEvores, wrap) or postal cards ad- 
dressed by moe vAddressiner Mach. Co., 
from new lists to any trade or profession. Cir 
culars folded and, ‘mailed. For iculars com- 
municate an . BELKNAP, 314-316 Broad- 
way, N. Y. Ci 


20,00 





Names 6 000 Commotion 7) 7,000 —~ 
& neral— 
PP rim ted Mister BO cents 
ae or yin bn addressed . 
‘ompt service. W. B. POW- 
121 Huron, Cleveland, O. I write adv’s. 


ERSONS who have facilities for br’ ad- 
vertisers and consumers into contact through 
_ of names and resses may announce them 
6 lines, 36 words or less, under this head once 
for one dollar. Cash order. More s or 
tinued insertions 75 cents a line each issue. 
Camees: MARMS! We have just secured from 
—) the Coun Be pgs the names and 
dresses of 5,000 public school teachers, men 
and women, in the state of Iowa. We will send 
written lists of these for $5 a thousand. WEL- 
COME MACHINE COMPANY, Centerville, Iowa. 


ADVERTISING MEDIA, 


Advertisements under this head, two lines or 
more, without display, T5c. a line. 


Grocans SPOKESMAN. 





Bwrstc TIMES te over 33,000 cizcula 
tion. It will pay you 


Acs GUIDE, New York. The leading 
agents’ paper. Send for copy. 


M EDICAL BRIEF (St. Louis). gest circula- 
tion of any medical journal in the world. 


oe TELEGRAPH — The vn morning 
Democratic daily in Oregon, Idaho & Wash. 


DyERTIaEy GUIDE. Mailed on receipt of 
stamp. STANLEY DAY, New Market, N. J. 


Readers say it 


DVERTISERS say it pay 
7 WEST, Aberdeen, South 


pays. THE GRE 
Dakota. 


RY OUR LIST—650 papers; papers: < ioe, fee «73 month- 
Fay Re Reaches famil. N. Y., Pa. 
ne. TIMELY TOPICS, —¥ b 


BE — 5 ~ mdent. Own your ov own ne EK: 
tie on. For estimates to PICTORIAL cK- 
28 West 23d St., New York City. 


Counce, Central, Southern, and Southeast- 
Ohio offer a rich field for advertisers. 


THe Ly, Aes Wo Daily, = $ 
jan an ee! 000—cover the 
field. hu leading adivertione use it. 


CuAserrep ADVERTISEMENTS in PRINTERS’ 
INK in with a two-line letter, but have no 
other ‘>: les Under headings of Advertising 
ace, Miscellancous and For Sale the 
its a line each issue. Under head- 
of Wants, "pill Posting and os, = 
Novelties, Addresses and Add 


es (12 words or less) three 
times for on one adore if the cash 
order. Add 
% cents 


accompanies the 
ional space or insertions charged 








WOOD CUTS ESS PAT SF 


“ct ino DREASE rs.” Every live lo- 
advertiser wants ’em ; joer; 

attractive effective. Write 
HAS. W. HARPER, Columbus,O 


1 Always pay - 
Severtinsse, 


OPINION "=r yn, 


G & R GERMANIA Maszzize for the ot ly of the 
d litt. For 
—_ le re rates of fradvertiatg. ¢ etc., address 




















PATENTS (232 
The Delta. 


THE BEST PAPER IN NEW ORLEANS. 


OR NO PAY. Book free 

Prompt, reliable work. 

8. C. FITZGERALD 
Washington, D. C. 


21.00—Visiting Cards. We will engrave a 
copper plate and print 50 visiting cards for $1.00. 











Samples, 4c. Satisfact age Cg ey For -. 
we will Fy cone ot “Card. Eti 
quette.” BELLMAN | BROS., * poleds, 0 


Is read by intelli ———s 
who pay their bills. Are these 
the people you want to reach 


Kate Field's & 
Washington wrersousarepees 


DON’T 
Order any kind of cuts for peeing wie} you 
have heard from us. It will pay you ite us. 
CHICAGO PHOTO ENG. CO. 
are id regular! Spend 
TEACHERS : money freely. Ase best wend 
customers. Make good agents. We reach them. 
Normal Instructor. — 20, “Proven 
Trial adv. 10c.aline. DANSV ILLE, N.Y. 


A LIBERAL OFFER. 


During 1893 I will mail to you, monthly, The 
Advertisers’ Guide, prepaid, upon receipt of 12 
cents to cover actual cost of postage. 


STANLEY DAY, New [arket, N. J. 


THE EVENING JOURNAL, 
JERSEY CITY’S 
FAVORITE FAMILY PAPER. 
Circulation, - = - = {5,500. 
Advertisers find IT PAYS! 


WATCHES ~~~ 
Are the Best PREMIUMS. 


Address the manufacturers direct. 


THE PHILADELPHIA WATCH CASE CO., 
RIVERSIDE, N. J. rl 


San Francisco Bulletin. § 


Established 1855. 
Largest Evening Circulation in California. 
High character, pure tone, 
FAMILY NEWSPAPER. 

















Waennse 
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Seroxane |SEEDSMEN 


HAVE FOUND 


SPOKESMAN THE NEW YORK LEDGER 


a Ly | ne on Vw ¢ ; 
seetatasesscnsecetrtemeceresesee{| i eminently satisfactory me- 
; dium for their advertising. .. It 

FOLDING 8 
APER BOXES was used largely last year, and 
mes | (Hose using it have largely in- 
= creased their space to be used 

| this season. 


40,000 
auabd Stes. |NEWSPAPER SPACE 


Use Latest Improved Process 
and a New York Vulcanizer. Cir- 
culars free. BARTON MFG.CO., FOR SALE 
338 Broadway, New York. - 
PERMANENT ADVERTISING. On Favorable Terms = = 
Either for Cash or Credit. 





SOCSS OO SOOOOOOH 
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} THE HOME CIRCLE, : 


LOUIS, MO. c 
75, 000 yh ~ Each Month. . 
» An exceedingly desirable medium for 
» GENERAL ADVERTISERS. 
>» THe Home Crrcie Pus. Co., Si. Louis, Mo. 


Ce 


fut, | 








PPP 


























I will close out the whole amount to 
one customer or sell in small lots to any 
desirable applicants. 
| For terms, listsof papers and all neces- 
sary information, write me what States 
you will advertise, just what space is 
wanted in reading matter or advertising 
columns, for how long a time, and how 
much money you have to spend. 

I will answer at once and convince 
you that my offer will be a bargain. 


| ‘ 
B. L. CRANS, 

Special Agent, 

10 Spruce St., New York. 


bas-relief. 





Any desired advertising matter in 


= 
> 
’ 


More for lettering or trade-marks, if 
cred. hiuyrre we pe, i ot See clocks, 
address clt sbure, ° ‘ 
London ffice : 107 Queen Stone St., E. C. Refers, by permission, to Publishers PRINTERS’ INK 


DODD'S ADVERTISING AGENCY, Boston, o 


265 Washington Street. 























We only stipulate, in requests for estimate, that World 
our figures shall not be quoted or used in any way in B ila’ 
placing business throus,h other channels. ul g, 

Giving our time we ask for good faith from the c y. 
advertiser. Gi 

Advertisements specially prepared for our clients, sity. 


SEND FOR ESTIMATE. ° 


RELIABLE DEALING. -— Low Estimates. - CAREFUL SERVICE. 
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A JOURNAL FOR ADVERTISERS. 


PUBLICATION OFFICES : 
No. 10 Spruce Street, New York. 
No. 138 Fleet Street, E. C., London. 


Issued every Wednesday. Subscription Price: 
Two Dollars a year, Three Dollars a hundred ; 
single copies, Five Cents. No back numbers. 

ADVERTISEMENTS must be handed in one week 
in advance. 75 cents a line ; $150 a page. 





JOHN IRVING ROMER, EDITOR. 


NEW YORK, JANUARY 18, 1893. 











Paris has 52 daily papers, New York has 18 
and London has 20. The wonder is how Paris 
supports so many papers. But, then, Paris 
journals hit the Panama scheme for large 
amounts, 

The above we clip from the Buffalo 
News. It is curious that, although 
printed in an American paper, the only 
correct part of the item is that relating 
to the Parisian dailies. The correct 
figures are: New York, 41 ; London, 
25, and Paris, 52. Our authority for 
the last two cities is Sell’s Directory of 
the World’s Press, and for the first, 
the American Newspaper Directory. 





THE tenacity with which the public 
will hold on to an erroneous idea, once 
it gets a firm hold, is shown in the old 
craze for collecting cancelled postage 
stamps, which seems to be flourishing 
at the present time as much as ever. 
A number of years ago the report was 
industriously circulated that stamps 
once used could be rehabilitated and 
made to do duty a second time, and 
that some mysterious persons were 
paying a good price for cancelled 
stamps. Almost every person knows 
somebody who is saving postage 
stamps for an object, but no one 
knows now, or ever did know, of a 
case where anybody received any 
profit or advantage therefrom. The 
thing has been exploded a great many 
times in the newspapers, but there still 
seems to be enough credulous people 
to keep it going. It is one of the best 
advertised fallacies in existence. 











THERE are certain subjects that, by 
common consent, it is agreed, shall be 
treated, when advertised, in a dignified 
way and without any attempt at catch- 
iness. Stocks are included in this 
class, and while large display type is 
occasionally used, the matter itself is 
uniformly plain. An exception to the 


rule is presented in the announcements 
of a Boston firm of bankers and brok- 
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ers, who use the //eradd of that city 
regularly. Below are reproduced two 
specimens of their work : 


LATER NEWS. 
U the recent death of an eminent 
English divine at Cannes, the following 
bulletin was placed by the family upon 
the door of his late residence ; 

** Mr, S—— departed this life for heaven 
at 11 o’clock A, M.” 

Some passing wag, possessed of more 
drollery than reverence, placed beneath 
the notice a telegraph blank filled out in 
the following manner: 

“Heaven, t2 M. Mr. S.—— not 
arrived, Getting uneasy. PETER.’ 

We believe RL, Atch., W, U. and St. 
Paul will do to buy on every recession. 
Get aboard ! 

COREY, MILLIKEN & CO, 
[Members N. Y. Con. Stock Exchange], 
45 Kilby Street, Boston. 

Send for circular, or, better still, call 
and see us, 





et 














THE HAPPY FARMER. 

The most perfect agricultural weather 
which we are enjoying is giving confi- | 
dence to the farmer that a good all round 
harvest will materialize, and he is there- 
fore marketing more freely his last year’s 
crops, and at good prices. This fact is 
being reflected in large railway earnings, 
and the movement of cereals is likely to 
increase from now on, We think the 
large interests unitedly arrayed on the 
bull side of the market, and with the big 
wheat crop reasonably well cssured, 
prices ought to rise. 


COREY, MILLIKEN & CO., 
(Members N. Y. Con, Stock Exchange), 
45 Kilby Street, Boston. 

Send for circular, or better still, call 

and see us, 

These advertisements are evidently 
written with a view to popular appre- 
ciation ; whether or not they wou'd 
prove successful in actual practice 
might well appear doubtful to persons 
who are accustomed to advertising 
stocks in a different manner. PRINT- 
ERS’ INK is informed by Messrs. 
Corey, Milliken & Co. that this style 
has been found profitable, and that 
during the two and a half years in 
which it has been in use their list of 
clients has increased from 75 to 1,500. 
This speaks for itself. Perhaps the 
‘‘ dignified advertisers,” and the per- 
sons who don’t advertise because they 
think it would be an infraction of dig- 
nity, may get a point here. 








‘* HERE’s something for the little 
suckers,” is the homely but appropri- 
ate sign on a display of nursing bottles 
in W. J. Gearon & Co’s window in 
Salem , Mass. 
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TEN PER CENT SAVED. 


The question of how to measure an 
advertisement is one somewhat in dis- 
pute among advertisers and publishers, 
Sometimes the advertiser is billed for 
the amount of space as measured from 
rule to rule; in other cases he is asked 
to pay only for the actual space occu- 
pied by the matter. If set in solid 
type the advertiser ever dislikes to pay 
for more lines than the advertisement 
shows by actual count. Of course 
advertising agencies are not unaware 
of this variation in custom. 

A few days ago PRINTERS’ INK re- 
ceived the following letter from a 
patron : 

Tue Puitapecpnia Watcu Case Co., } 


Riversiveg, N. J., Dec. 30, 1892. § 
Publishers of Prixvers’ Ink: 


You will receive a ten-line ad from us, P 


through N. W. Ayer & Son, that is to run one 
year, rate to be 75 cents per line, less 334 pe 


cent, as per your offer in Pxinrers’ Ink, 

* * Yours very truly, 

PHILADELPHIA Wartcu Case Co.,, 
Henry Hoverson, Advg. Mgr. 

This was followed a few days later 
by an order from the agency in ques- 
tion : 

N. W. Aver & Son, } 
PHILADELPHIA, Jan. 3, 1893. 
Publishers of Printers’ Ink: 

Dear Sir: Please insert the inclosed adver- 
tisement of Philadelphia Watch Case Co. 
every week in your weekly edition fifty-two 
times, to occupy the space of nine lines. 
* 


* For this please charge our agency 


$234, less 15 percent. * * 


Yours very truly, 
N. W. Aver & Son, 

It will be observed that while the 
advertiser expected to pay for ten lines 
the agency decides that nine lines will 
be space enough.. The price of one 
line for a year in PRINTERS’ INK, less 
33% per cent, is $26.00. 

The above case shows how much 
service an agency can render to an ad- 
vertiser. The advertiser expected to 
have to pay for ten lines, but when he 
gets a bill for only ‘nine he will, no 
doubt, be gratified. By placing the 
business in the hands of an experienced 
agent he makes a saving of Io per cent! 


WATCHES ~~ 
Are the Best PREMIU/SIS. 


Address the manufacturers direct. 
THE PHILADELPHIA WATCH CASE CO., 
RIVERSIDE, N. J. 

This is the advertisement, and really 
we think that nine lines space is a very 
fair allowance, and answers the pur- 
pose admirably, 








Our English correspondent speaks 
elsewhere of an advertising agency 
supplying plate-matter to papers. This 
is not a new thing in this country, 
having been done as long ago as 1885 
by a New York advertising agency. 


——___ = 


Advertising Novelties. 


Manufacturers and users of advertising novel- 
ties are invited to send specimens for review 
under this head. 


From Carleton & Kissam, Times 
Building, New York: A neat clock in stand- 
ard form and suited for use as a paper-weight, 
The advertisement appears inconspicuously 
on the metal face and also stands out in relief 
on the back, which is removable, disclosing 
the works, 


From Hazard Powder Co., Hazard- 
ville, Conn.: A miniature gunpowder bag. 
The recipient's first idea is to get it off the 
remises as soon possible, but an accompany- 
ing circular explains: ‘‘ This keg does not 
contain powder. It is sert you for a paper- 
weight and to assist in preventing fraud, 
‘The keg containing our regular brand should 
in color and label conform to this miniature 
keg.” 

From Livermore & Knight, Provi- 
dence, R, 1. : An imitation firecracker. Upon 
pulling out the fuse, a tiny circular is disclosed 
rolled up within. 

From N. C. Fowler, Jr., 51 Sum- 
mer street, Boston: A circular enclosed in a 
box imitating a patent medicine packet and 
labelled: ‘* Fowler’s Specific for indisposition 
of trade.”’ The circular is in the form of a 
proof-slip and measures five feet in length. 


From Hopcraft & Co., World Build- 
ing, New Vork: A time saving envelope 
opener, The envelope is so constructed that 
by pulling a thread the flap is neatly torn 
open. 

From the Harry Svensgaard Bicycle 
S., Fergus Falls, Minn.: A wooden postal 
card, 





> 


CONGRATULATIONS. 


Manufacturers of the Pittsburgh Lamp, 
PitrsBuRGH, Pa., Jan. 9, 1893. 
Editor of Printers’ Ink: 

Permit us to congratulate you on the mag- 
nificent New Vear’s Number of Printers’ 
Ink. It abounds with clever things. 

PirrspurGH Brass Co, 


Tue PrirrspurGH Brass Co., 


NaTHAanigL C, Fow er, Jr., l 
Doctor or ADVERTISING, 
Boston, Mass., Jan. 9, 1893. j 
Editor of Printers’ Inx: 

Allow me to extend to you my most sincere 
congratulations on the magnificent appearance 
of your New Year’s Number. It is, indeed, 
worthy of the highest praise. It is a number 
which should be preserved by every advertiser. 
It is by all oddsthe best number you have ever 
printed — bright, comprehensive, and filled 
with thoroughly practical, common-sense sug- 
gestions, advice and fact. 

Natu’. C, Fowxsr, Jr. 
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ADVERTISING OFFICES, 
22 Paternoster Row, London, England, 


Undertake contracts for advertising American firms in all European 
publications. 

References given to leading American advertisers. 

Advertisements written, designed and placed on best terms. 

Agencies arranged in London, Paris or Berlin. 


CORRESPONDENCE INVITED. 
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We have just completed and have READY TO DELIVER 


Another New Model Fast Web Perfecting Press 


CAPABLE OF PRINTING, PASTING AND FOLDING 


16-PAGED PAPERS HAVING HALF-TONE AND OTHER CUTS. 
MAY BE RUN BY A MAN AND A BOY. 
Contains latest Ideas and our OF F-SET PREVENTING DEVICE and is 
THOROUGHLY WELL BUILT. 


Similar presses now in use on the Ohio Farmer, of Cleveland, Ohio, and Farm 
and Home, of Springfield, Mass. 


CAMPBELL PRINTING PRESS AND MFG. CO., 
160 WILLIAM ST., NEW YORK. 


Peeeoeooeoeoeeee @ 4 
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It is the now-you-see-it-and-now-you-don'’t feature that ren- 
ders the chase after cash so tantalizingly uncertain. 


The everlasting evasiveness for which the primitive penny 
was peculiar clings to the mighty dollar of to-day, and 
baffles those who are searching for the good things of life. 


The cash dollars which Twelve Hundred Thousand thrifty 
wide-awake families—scattered throughout the Union— 
expend for the necessities and luxuries of home-life, speed- 
ily find their way into the pockets of reliable merchants, 
manufacturers, and specialists who advertise in Comfort. 


The largest guaranteed circulation in America. Facts and 
figures under oath. Comfort’s original copyrighted features 
are rapidly carrying its circulation to Two Million Copies 
every issue. A limited amount of space in Special March 
number may be had of responsible agents or of us direct. 


The Gannett & Morse Concern, Publishers, Augusta, Maine. Boston Office, 
228 Devonshire St. New York Office. Tribune Building. 


HENRY BRIGHT, Kepresent ative. 


ee ey 

















PRINTERS’ INK. 





HEN gathering shells upon the beach, 

you will secure many specimens to 

your liking, one of which will surely please 
you the most. 

An estimate from your advertising agent 
will contain the names of many good mediums, 
and if he plans for your welfare he will add 
another which, like the one shell, stands above 
and ahead of all others—the original and only 


ALLE N’S ~ E.C. ALLEN &CO., | 


* Proprietors, 


Licti. © AUGUSTA, ME. 


ux 


FORMS CLOSE ON THE 18th, 














Do We Print? “~~ 


E do all sorts of Job Printing in 
- a workmanlike manner. 
Good type and plenty of it, and ex- 
perienced men to handle it. 


@7 PRINTERS’ INK PRESS ~~ 


10 Spruce Street, New York. 
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Old 
Wine 








In 
New Bottles. 


Experience is the most valuable part of the 





stock in trade of a business concern. No one wants 
to trust a new doctor or a new lawyer with an im- 
portant case. Says Patrick Henry: “I have but 
one lamp by which my feet are guided, and that is 
the lamp of experience. I know of no way of judg- 
ing of the future but bythe past.” Our agency 
combines the experience of a long term of years with 
the modern and progressive ideas of younger men. 
If you have not done business with us in the past 
that is no reason why you should not begin now. 
Shall we write you about it? 





The Geo. P. Rowell Advertising Co., 


10 Spruce St. - = = © © = New York, 
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a CARLETON & KISSAM. 


Our service is abso- AR EE» Our series of offices, 
lutely the best and is system of constant in- 
not approached by any spection, method of 


one. Send for folders, conducting _ business, 
rates, ‘‘ Little Book,” appearance of cars is 
&e. ** peculiar to itself,” 


Street car advertis- Advertisers are plac- 
ing is a winner, as it ing business more and 


gives iargest and best more DIRECT than be- 


display and circulation FULL TIME fore, as our method of 
for the least money. handling orders, re- 


But you want it placed CAR S sponsibility, &c., is 
RELIABLY. known. 


IN PRINGIPAL GITIES OF THE USS. 


PRING)PAL OFFICES eee 
We are not omy the : ; 
largest but the ONLY 50 BROMFIELD st, We only have busi- 
concern who handle BOSTON. ness relations with con- 
cerns who sell ‘‘ FULL- 
198 &® 199 TIME” cars, and who 
TIMES BLOG are reliable. 


business with our OWN 
MEN, thereby insuring 
perfect and reliable ser- 
vice everywhere. NEW YORK. eee 


120 MILES OF SPACE. 


~ 
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To the 
Advertisers 
of the World. 














Over twenty leading firms in New York have 
their advertisements set up in The Recorder’s 
composing room. In most instances the arrange- 
ment and selection of the type is left entirely to us ; 
and in many cases we furnish stereotype duplicates 
of the entire advertisement for other newspapers. 

Such ability as we have in this direction is at 
~ your disposition, and without cost. 

Can we be of service to you P 


Send us the matter and we will put it in type 
in artistic style. 

You will not be under any obligation to pub- 
lish the advertisement in The Recorder if you are 
not suited with the result. 

Much of the value of an advertisement de- 
pends upon its appearance. 

Very truly yours, 


The New York Recorder. 
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Patrons of the Chicago Newspaper Union 





HE standing of advertisers patronizing the CHICAGO 
NEWSPAPER UNION LISTS, and the variety and 


general 
the follo 


AGENTS 


character of articles advertised in them are given in 
wing : 


WANTED B. F. Johnson & Co,, Historical Pub. Co., Stone 


BAKING POWDER 
BICYCLES 


BUGGIES, CARTS, Etc. . 
CHILDREN’S CARRIAGES 
GOGOA . «. « 


DICTIONARY, WEBSTER’S : 
ENGINES AND SAW MILLS . 
FENCES, WIRE AND STEEL. 


GUNS ag See i 7 
INSURANCE. . ‘ 
INDIGO BLUE. 


INVALID ROLLING CHAIRS . 


LANDS . . ‘ 
ive. «4 


& Wellington, Safford Adams & Co. 
Royal Baking Powder Co. 
John P, Lovell Arms Co., 

Luburg Mfg. Co. 

U. S. Buggy and Cart Co, 
Luburg Mfg. Co. 

Walter Baker & Co., James Epps & Co. 
G. & C, Merriam & Co, 

A. H. Farquhar & Co. 

Hartman Mfg. Co. 

Powell & Clement. 

Penn. Mutual Life. 

D. S. Weltberger. 

Luburg Mfg. Co. 

Northern Pacific Railroad. 

Penna. Salt Mfg. Co. 


T. D. Ganse Cycle Co., 





MILLS, HAND GRINDING Wilson Bros. 

MUSICAL INSTRUMENTS Lyon & Healy. 

PATENTS " P. O'Farrell, W. W. Dudley & Co. 

PENSIONS : John W. Morris, A. W. McCormick & Sons. 
PERIODICALS Youths’ Companion, Louisville Courier-Journal, 


PLAYS, GAMES, Etc. . 
PROPRIETARY ARTICLES 


REFRIGE 
SAPOLIO 
SCALES 
SEEDS 
SHOES 
SOAP 


STOVE POLISH . . 
THRESHING MACHINES | 
WATERPROOF COATS 
WELL MACHINERY , 
PUBLISHERS. . .. . 


Arthur’s Magazine, Christian Herald, Home 

Magazine, Lippincott’s Magazine. 
De Witt Pub. Co, 
J. C. Ayer & Co., Beecham & Co., Bradfield Regu- 
lator Co., John I. Brown & Son, J. Gibson Brown, California Fig Syrup Co. 
Cheney Medicine Co., Centaur Co., C. N. Crittendon, Donald Kenedy, Ely 
Bros., G. G. Green, E. T. Hazeltine, C. I. Hood & Co., Hostetter Company, 
F. T, Hopkins, Dr, Harter Medicine Co., Dr. Jayne, Dr. Kilmer & Co., Koenig 
Medicine Co., A, C. Meyer & Co., Owen Electric Belt Co., Lydia E. Pinkham 
Medicine Co., Perry Davis & Co., Dr. R. V. Pierce, Thos. Popham, John D. 
Park & Sons, Prickly Ash Bitters Co., Radway & Co., Ripans Chemical Co., 
Scott & Bowne, Silvan Remedy Co., J. F. Smith & Co., Swift Specific Co., Still- 
man Remedies Co,, John L. Thompson’s Sons & Co,, Dr. W, H. Tutt, Charles 
A, Vogeler Co., H. H. Warner & Co., J. H. Woodbury, O. F, Woodward, S, C. 
Wells & Co. 
RATORS Luburg Mfg. Co. 
Enoch Morgan’s Sons. 
Jones of Binghamton, Osgood & Co. 
John A. Salzer. 
W. L. Douglas. 
Cragin & Co,., Proctor & Gamble, 
Morse Bros, 
John I, Case Co. 
A. J. Tower. 
Loomis & Nyman. 
Charles L, Webster & Co, 
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The Publishers of ‘‘ Printers’ Ink”’ 
Present to the Committee on Post- 
Offices Some Facts in Support of 
Congressman Cummings’ Resolu- 
tion Calling for an Investigation 
of Alleged Abuses on the Part of 
the Post-Office Department. 





City anp County or New York, ss. : 

George P. Rowell, being duly sworn, de- 
poses and says : : 

I have received the following letter from 
Hon. E. J. Dunphy, Chairman of Sub-Com- 
mittee of Congressional Committee on Post- 
Offices and Post-Roads, to whom has been 
referred a resolution introduced by Hon, 
Amos J. Cummings in House of Representa- 
tives, December 12, 1892, directing the com- 
mittee to investigate alleged abuses in the 
Post-Office Department : 

New YorK, Dec, 28, 1892. 
Mr. George P. Rowell : 

Deak Simr—I am informed by Hon. 
Amos J. Cummings that you desire to 
be heard in the matter of the resolu- 
tion introduced by him in the House of 

presentatives on December 5, 1892. 

As chairman of the sub-committee 
di to investigate, I notify you 
that the committee will hear your proof 
on January 6, 1893, at 11 o’clock A. M., in 
the room of the Committee on Post- 
Offices and Post-Roads, in the Capitol, 
Washington, D. C. 

T have been advised to submit in the shape 
of an affidavit some facts going to substantiate 
the charges set forth in Mr. Cummings’ reso- 
lution. , ag 

‘rhe resolution states that it is charged that 

clerks in the Department at Washing- 
ton are oe sang sagead of i news- 
rs from ie ege 0 car- 
mm Pied. in the mail . 


is as second-class matter j 


without previous notice to the publisher 
that such action is intended. 

This condition of affairs will not be denied 
by the Department. 

On January 9, 1892, without any previous 
notice, I was informed by the New York 
Postmaster that the certificate of entry ad- 
mitting Printers’ Ink to second-class rates 
was cancelled. 

I employed an attorney to go to Washing- 
ton to see what the trouble was and was in- 
formed by him that although the cancellation 
of the certificate purported to have been done 
by Third Assistant Postmaster-General 
etn, he really knew nothing about the 
facts, and so stated to the attorney and 
turned him over to one Haynes, a clerk, 

He assured me that Mr. Haynes stated that 
he did not know very much about the matter 
and thereupon called in another clerk, named 





PRINTERS’ INK. 
THE WANAMAKER 
INVESTIGATION. 


Printers’ Ink had been excluded two 
years before by the same clerks. My attor- 
ney, Mr. Carpenter, asked Gen. Hazen why 
the Department excluded a paper without 
notice, and then left it to get reinstated if it 
could. He answered that if the Department 
gave publishers an opportunity, in the first 
instance, to go there and talk with the offi- 
cials, they would have more business than 
they could attend to, and that under the 
course now in vogue a large majority of them 
never troubled the Department with applica- 
tions for reinstatement, and that they had all 
they wanted to doin attending to those that 
did protest and make application for readmis- 
sion 

In this connection I desire to direct the at- 
tention of the committee to various clippings 
presented herewith and marked Exhibit A. 
‘They indicate the direction from which it 
oul be possible to obtain further informa- 
tion substantiating the view which Mr. Cum- 
mings’ resolution sets forth on this point. 

Innumerable instances can be related where 
this policy has been pursued, One of the 
most conspicuous to which I would refer is 
the case of the well-known journal of trade 
and finance called Aradstreet’s, published in 
New York, a sample copy of which I shall 
furnish to the committee. 

At a later period I expressed to Judge 
Tyner the opinion that pubiishers were en- 
titled to notice, and he volunteered the 
opinion that they ought to have notice, and 
asked his clerk if it were not customary. 
Haynes. said “ No,” and Judge Tyner re- 
plied, ‘‘ I think they ought to have notice.” 
Haynes thereupon responded that sometimes 
acase is not quickly settled and mentioned 
one that had been excluded fer a whole year 
and was still before the Department, 

I asked if it would not appear to be a pe- 
culiar hardship in this case if the publisher 
should eventually be found to have been en- 
titled to second-class rates all the time. To 
this neither Haynes nor Judge Tyner 
responded. 

The resolution continues that it is the 
habit of the Department to reinstate 
the unfortunate periodical without re- 
quiring any change in its business meth- 
ods just as soon as sufficient influence 
is brought to bear 

seem desirable. 

As an instance of the truth of this state- 
ment I may mention that on a previous occa- 
sion when Printers’ Ink had been interfered 
with by the Department, and I was unable to 
make progress, my friend, E. Rosewater, 
aes publisher of the Omaha (Neb.) Ace, 
told me that he had an appointment at the 
Post-Office Department the next day and 
would arrange the whole matter for me with- 
out delay and that I might depend upon it. 
He promised to send me a telegram to that 
effect the following day. He did so, and the 
paper was readmitted on that day. 

Many Congressmen have personal knowl- 
edge of instances where they have accom- 
plisheda similar result. I have knowledge of 
an instance where a paper owned by Mr. 
Julian Ralph, the well-known newspaper 


to make such action 





Fountain, who had the papers and 
more familiarity with the case. 

It was learned that the question of the ex- 
clusion of Printers’ Ink from the mails had 
been under discussion by Haynes and Foun- 
tain for some weeks, and that every step 
taken inthe matter had been taken by them 
without the knowledge of either Hazen, who 
was Fountain’s superior, or Judge Tyner, 
whose clerk Haynes was. 


corr , and one of the editors of the 
New York Sun, had been excluded without 
notice and was reinstated immediately upon 
his making a visit to the Department. 

In thisconnection I desire to direct atten- 
tion tu a number of clippings presented here- 
with and marked Exhibit B, some of which 
indicate where further information may be 
obtained going to substantiate the view ex- 
pressed in Mr. Cummings’ resolution, 








The resolution states that it has a 
discovered that there are 8 resid- 
ing at the national Capito: who will at- 
tempt the adjustment of difficulties of 
this sort for a money consideration and 
- Seta on the score of infiu- 

persons occupying 
responsible positions: 

In proof of the truth of this statement I 
submit a proposal made to me in writing by 
one J. Q. Thompson, publisher of the Wash- 
ington Chronicle, having an office at that 
time at 512 roth street, the original of which 
will be found among other papersin the pack- 
age marked Exhibit C ; also to a letter re- 
ceived by me froin one Herbert F. L. Allen, 
residing at 7oo 14th street, who offers for a 
consideration to procure a ‘favorable decision 
in my case, and states that he proposes to ac- 
complish his end by means of a friendly ac- 
quaintance which he enjoyed with a clerk in 
the department (Mr. Fountain). 

I am not able to find the original letter, but 
it was submitted to the Department and is 
fully described in an extract from a letter 
from the Postmaster-General, dated May 24, 
which will be found among the papers in Ex- 
hibit C, where may also be found clippings 
indicating that other persons are willing to 
undertake a similar service. 

I have received personal calls from many 
persons whose names I did not undertake to 

remember, but who on various terms stated to 
me that they were able toaccomplish the de- 
sired result, and would do so for a considera- 
tion. 

I particularly desire the committee to give 
attention to an article contributed by Mr, 
Maher, a well-known merchant of Toledo, O., 
in which he relates a similar experience. The 
article referred to may also be found among 
the papers presented in Exhibit C. 

The resolution further states that 


without influence it has been made 
er i app rent that it is impossible for a 
Blisher to obtain redress unless the 

Bepartment clerk will relent. 

In my own case, in 1890, we were unable to 
make any progress until Mr. Rosewater agreed 
to attend to the matter. Julian Ralph's case 
is one in point. 

I was personally informed by Mr. Russell 
B. Harrison that a desirable preliminary to 
successin my case would be an apology to Mr. 
Hazen for the criticisms that have been made 
by me in Printers’ Ink. 

A re-examination of the clippings presented 
under Exhibit B will indicate directions from 
which vaiuable information on this point may 
be obtained. 

Mr, Cummings’ resolution further sets forth 
that 


-_ 


the United States courts decline to in- 
terfere with any question of fact with 
which a department of the Government 
18 concern The Postmaster-General 
is prosecutor, jury, judge and execu- 
tioner, so far asa ublisher'’s rights are 
concerned, and his power 2s down 
through the first, Antes third, fourth 
and other assistants ad infinitum, con- 
sequently a bone | of error or malice 
must beg or buy his way through a 
+. F- or gilow Y=! newspaper to be 
swam by having his rate o stage 
increased ten-fold, ” 

This paragraph would seem to be sustained 
by the brief presented by Edward Mitchell, 
United States Attorney for the District of 
New York, to Judge E. Henry Lacombe on 
the 24th December, in defence of the action 
commenced in our behalf by Mr. Philip Car- 
penter, Mr. Mitchell’s brief is printed in full 
on the fourth and fifth sheets of the account 


a 
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of the case, which — | be referred to in the 
package of papers marked Exhibit D. 

The resolution yr ne : 

That the sible reason for inter- 
ference with th the distribution < trade 
is a desire eep 

ng | ed down with a — 
tising matter for which the people have 
not subscribed ; yet during the months 
that preceded the election (meaning the 
- age me election) many ion 
ocuments were carried in 
the a rates not allowed to _— 

cations issued for business purposes o: 
in the interest of such causes as od 
ce or religion, The saving effect- 
ed in this way to the cam com- 
mittees amounted to thousand 
dollars weekly for a by extending 

over several months. 

As satisfac tory proof that this paragraph in 
Mr. Cummings’ resolution is not without 
foundation, I desire to direct attention to page 
73 of the ‘Postmaster-General’s last re rt, 
wherein he admits that when campaign docu- 
ments were presented in serial form they were 
admitted, *‘ no matter hat may be the source 
of their publication.” 

In further proof of the truth of this para- 
graph, I desire to call attention to publica- 
tions named as follows, to wit: 

The Defender, 

Protection and Reciprocity, 

The Voters’ Library, 

The American Economist and 

The National Bulletin. 

I desire to direct attention to sample copies 
of some of these; also to clippings under 
which may be found, in parcel marked Exhibit 
E, such information as will enable the com- 
mittee to ascertain to what extent and in 
what manner these periodicals were circulated, 

I wish particularly to direct attention to the 
campaign document denominated the Nation- 
ai Bulletin, which bore on its face the legend, 
“Entered at the Post- Office at Washington 
as Second-class Matter.”” 

It was mailed i in envelopes stamped ‘‘ Sec- 
ond-class Matter,” 

It is illegal to print the legend “‘ Entered as 
Second-class Matter’’ on documents not so en- 
tered. Furthermore, every post-office official 
would know at sight that such a publication 
as the National Bulletin, issued as it was, 
could not be legally received as second-class 
matter. The conclusion is evident, there- 
fore, that it should not have been received, 
even under protest, and the fact that it was so 
received is a proof of favoritism which would 
not be extended to a publication issued in 
business interests, 

I also direct attention to Mr. Wanamaker’s 
report, page 73, inwhich admission is made 
that although it was entered and stamped, its 
entry was denied by the Department, but 

that afterwards it was admitted. 

Of Protection and Reciproc ity I am in- 
formed and believe that its regular output 
Was 1,400,000 copies; that it was furnished 
to Republican newspapers free, and circulated 
among their county subscribers without the 
collection of any postage whatever; although 
the folding in of such a document would ac- 
cording to law make both the document itself 
and the paper in which it was folded subject 
nel pep at pound rates, 

call attention also to sundry clippings in- 
dicating sources from which the Committee 
will be able to obtain further information on 
this subject, for all of which reference may be 
made to the package marked Exhibit E. In 
the same package may also be found — 
correspondence having a bearing upon 
subject, 
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On application from my own office I was 
furnished free with about fourteen thousand 
copies of Protection and Reciprocity, a fact 
going far to indicate that they were dis- 
tributed free, and inasmuch as I wished to 
obtain some 30,000 or 40,000 more, they made 
me a present of the electrotype plates, 

Mr, Cummings’ resolution further sets forth 


t has been made to appear that men 
holding important offices under the ad- 
ministration have received the same 


rivileges permitted to om- 
Thittees but pronounced il when 
citizens would seek for them 


personal advan 
the Do part a AL illegal f 

6 parte 01 or 
other citizens. a 

For instance of this I refer to Book News, 
of which Mr. Wanamaker says in his report— 
page 72—that ‘‘it was admitted to second- 
class rates by Postmaster-General Howe in 
1882, and is not published at nominal rates, 
and is in no sense an advertising sheet any 
more than the New York Herald.” 

As going to show the truth of the state- 
ment made in Mr. Cummings’ resolution, I 
desire to call attention to the December issue 
of Mr. Wanamaker's Book News, an examina- 
tion of a oe the fact ap it has 

2 es of display advertisements, ages 
of iiwstrated matter with one or more ginened 
advertisements on every page of books that 
Mr. Wanamaker has for sale, the pictures 
being furnished to him free for advertising 
purposes by the publishers of the book so ad- 
vertised. Following are three pages only 
which purport to free from advertising 
matter, although on one of them will be found 
paragraphs of advertising value. Following 
these three pages there will be found a so- 
called ** Descriptive List”? of new books oc- 
cupying — pages, and against the name 
of every book there is stated a cut price at 
which the book may be obtained at Mr. Wana- 
maker’s Philadelphia store, and the price 
given is lower than the same book is sold for 
elsewhere, and is a price that would be re- 
fused by the publishers if applied to direct by 
a retail unekaane. Note on page 187 “An 


Erring Woman’s Love, free by mail, 86 cents.” 
This Book News of Mr. Wanamaker’s is 
blished at a inal price, five cents, which 





is less than the cost of white paper in the 
December issue. ‘The circulation of periodi- 
cals at a nominal price is illegal. 

I know two persons who receive Book News 
regularly, neither of whom subscribed for it, 
and I know of no person who ever did sub- 
scribe or pay for it. 

Of the 128 pages in the December issue 
only three purport to be free from advertise- 
ments. 

The Watauga Valley News is entered at 
the Post-Office as second-class matter at 
Elizabethtown, Tenn., a place of about 1,000 
inhabitants. Of this Robert P. Porter, Super- 
intendent of the Census, is editor and pro- 
prietor. 

To quote from his issue of April, 1892, the 
Watauga Valley Mews bas a guaranteed cir- 
culation of not less than 30,000—128,000 in 
January, February and March—average 42,- 


667 each month, It was made apparent by a* 


communication received by me that this cir- 
cular was sent broadcast throughout the 
country. It would, of course, be impossibl+ 


to obtain 30,000 subscribers in a town having 
only 1,000 people. 

The Watauga Valley News from beginning 
to end, is a circular of the Co-operative Town 
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Co., of which the Directors are: Robert P, 
Porter, Superintendent of the Census, Presi- 
dent ; Hon, ze G. Carlisle, U.S. Senator 
from Kentucky; Hon. Isham G. Harris, U. 
S. Senator from Tennessee ; Hon, H. C, Hans- 
brough, U. S, Senator from North Dakota; 
Benj. Butterworth, Secretary and Solicitor- 
General, World’s Fair. 

I further desire to call attention to the 
United States Official Postal Guide, issued by 
George F. Lasher, Philadelphia. 

In his annual report issued a year ago, 
Postmaster-General Wanamaker said: ‘* Au 


: important change has been made in the 


Postal Guide. Both the annual and the 
monthly editions have been purged of the 
advertising that made the publication so dis- 
creditable tothe Department.” 

This programme was accordingly carried out 
until the issue of September, 1892, when the 
“‘purging’’ process was remitted and the 
‘“‘discreditable advertisements’’ again ap- 
peared in considerable quantities, A corre- 
spondent accuses Mr, Wanamaker of bad faith 
in this matter and adds the following: 

In the May Postal Guide of 1892 a 
an adve ment inviti propeenis for 
=o Postal Guide forthe fiscal 
year of 1893, without any advertising 
matter whatever to be permitted. 
Under these conditions it is doubtful 
whether — other firm than Geo. F. 
Lasher made a bid, consequently we 
fo find him publishing the same. t in 
soutemper last, under the name of the 
Sadler Publishing Pemeens, we find ad- 
vertising being solici and published 
in that and each su uent Guide. 
Does not this invalidate that contract, 
and does the appropriation for pub- 
lishing of the same now hold g ac- 
cording to law! 

Samples of these publications, together with 
chppings indicating sources from which it may 
be possible to obtain further information, may 
be found in the package of papers marked 
Exhibit F. 

Rn Cummings’ resolution further sets forth 
that: 





It has been demonstrated that it is futile 

to the De; ment 

enable 

him to conduct his business operations 

in conformity to law, the practice in 

such cases being to decline conveying 
any information. 

My own experience has furnished ample 
proof of the truth of this paragraph. I have 
made repeated applications in writing, and 
through my attorney, for the purpose of learn- 
ing in what respect, if any, my publication 
had violated any postal law or regulation, or 
in what respect it should be changed to con- 
form to law and regulation, and the informa- 
tion asked for has been invariably refused. 

udge Tyner, at the hearing before him, 
said that it was his province simply to answer 
questions put to him by the Postmaster-Gen- 
eral, and it was not within his province to give 
me the information desired. 

For the purpose of further substantiating 
this paragraph, | desire to direct attention to 
correspondence and copies of correspondence 
had with the Department, which may be 
found among the papers in package marked 
Exhibit G. 

I desire particularly to direct attention to 
the copy of a letter bearing date September 
22d, headed ** Was this asking too much?” 
and to a letter written by Third Assistant 
Postmaster-General Hazen to Charles A. 
Bates, of Indianapolis, in which he distinctly 
declines to give Mr. Bates such information 
as would make it possible for him to secure a 
$100 advertisement, 
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Another graph in Mr. Cummings’ reso- 
lution sets forth that : 


When a citizen, gro) 


in the dark is 
so unfortunate atten. 


n 
he is su posed to have 
violated, ani after mont of effort he 
to learn anything more to the 
point than a stat t a i 
cation has been received and placed on 

file and will be considered. 

What has been said concerning the preced- 
ing paragraph —_— equally well to this, and 
the papers which may be referred to under 
Exhibit C have an equal bearing thereon. 

In conclusion, as illustrating the peculiar 
severity which has becn visited upon my pub- 
lication, Printers’ INK, by the Post-Oifice 
Department, I desire to direct attention to a 
copy of a letter marked Exhibit H, which will 
show that the plan of publication adopted by 
Printers’ [NK was sct forth to the Depart- 
ment in a letter dated November, 29, 1889, 
and 

Previous to its admission to second-class 
rates at Mr. Rosewater’s intercession, and 
showing that the intended plan of publication 
was plainly set before the Gapencmeent at that 
time. 

I also desire to call attention to a pa 
which may be referred to as Exhibit I, going 
to show the character of eighty-one sub- 
scribers to Printers’ INk obtained by the 
Washington Star. 

The paper at the time of its exclusion had 
16,000 subscribers of this class, and I am in- 
formed that Mr. Wana.naker recently assured 
a gentleman, who called on him for the pur- 
pose of discussing the matter, that in the case 
of the Washington Star, such subscribers were 
legitimate, leaving the inference that, al- 
though legitimate for the Star, they would be 
illegitimate if obtained by some other papers 
in the same way. 

Finally, as having some bearing upon the 
matter, I desire to direct attention to clip- 

ings which are presented for what they may 

worth, and which may be found among the 
papers in package marked Exhibit J. 
Gro, P. RowE tt. 

Sworn to beforea Notary. 

WasuincTon, Dec. 6, 1892. 

Note.— While Mr. Rowell was in attend- 
ance before the committee Mr. Wanamaker 
telegraphed to New York an order to confis- 
cate the funds paid under protest, amount- 
ing to a total of $23,853.37. 


CASE OF PRINTERS’ INK 


As Presented to the Sub-Committee 
of the Congressional Committee 
on Post-Offices Who Have Under 
Consideration Congressman Cum- 
mings’ Resolution Calling for an 
Investigation—Alleged Abuses in 
the P. O. Department. 








City anp County or New York, ss. : 

George P. Rowell, being duly sworn, de- 
poses and says: 

I have been advised to submit, in the shape 
of an affidavit, some facts going to substan- 
tiate the charges set forth in the resolution in- 
troduced by Hon. Amos J. Cummings, in the 
House of Representatives, December 5, 1892, 
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Thirty-three years ago I was employed asa 
clerk in the office of a daily newspaper in Bos- 
ton, and knew the ins and outs of making a 
newspaper, getting subscribers and advertise- 
ments, 

For twenty-seven years I was an advertis- 
ing agent, ane dealings with newspapers in 
every part of the country, and an intimate 
knowledge of what they did to gain and hold 
patronage among readers and advertisers. 

For ny tee years I have published the 
American Newspaper Directory, and have 
rated newspaper circulations precisely as mer- 
cantile agencies rate mercantile credits. 

I have received at my office regularly for a 
quarter of a century most of the leading news- 
papers of America of every class, and have 
been familiar with their methods of business, 
their successes and failures. 

I have been frequently called upon to select 
the most desirable for my « 's 
to advertise in, and this has involveda dis- 
crimination between actual bona-fide news- 
papers and such as only claim to be such, 

f there is a man in America who has had 
so good an opportunity as I have had to know 
what constitutes a newspaper, I would be glad 
to meet and converse with him. 

For a long series of years I have paid the 
New York Post-Office not less than $500 a 





per month for postage, and for many years last 


past have averaged not less than $1,000 a 
month. 

I have published a country paper in a coun- 
try town, and know that subscriptions are paid 
for in butter, poultry, wood and labor, and 
that it is customary to send papers free to per- 
sons who advertise in them, 

I have subscribed for more than one hun- 
dred copies of a magazine, and at the same 
time to an equal number of a newspaper, and 
caused them to be sent, with my compliments, 
to designated young people who were users of 
a public library ina town where I lived when 
aboy. I found that boys and girls were glad 
to be made subscribers in that way, and that 
the publishers of the Century Magazine and 
Frank Leslie's Illustrated Newspaper were 
glad to receive my subscriptions, and that no 
one had any idea that any law was being in- 
fringed. 

I know that without the job office a country 
weekly would be impossible in many localities, 
and that country weeklies advertise the job 
printing department as extensively as they 
wish, and no one dreams that by doing so they 
violate any law. 

know that every paper or magazine ema- 
nating from a book publishing house adver- 
tises the other publications of the house more 
or less largel , and I believe that such adver- 
tisements infringe no law, and that they add 
materially to the value to the readers of the 
publications in which the advertisements ap- 


pear. 

I know that certain special publications 
could not exist were they not issued in con- 
nection with a kindred business which may be 
benefited by their connection, but whose read- 
ers are as much or still more benefited by the 
connection than the business of the proprie- 
tor is advanced by it, and that the announce- 
ments of the guititiens are not always the 
least valuable portion of the contents. 

I instance Munn & Co's Scientific A meri- 
can, Butterick’s Delineator, Harper's Bazar, 
and Wanamaker’s Book News. 

I publish a weekly paper called Printers’ 
Ink. It is sent to no one who is not a sub- 
scriber. I believe that few publications have 
so large a percentage of attached and enthusi- 
astic admirers among its readers, Its connec- 
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tion with the advertising agency which I at 
one time conducted made it possible to treat 
the subject of advertising with an intimate 
knowledge of new questions from a practical 
standpoint as they arose. ‘I'he business of ad- 
vertising is one in which transactions to the 
amount of not less than $300,000,000 take place 
annually in the United States, and Printers’ 
Ink is the recognized organ of that business. 

On January 9g, 1892, I received notice from 
the Postmaster at New York that PrintTers’ 
Ink had been excluded from the mails as sec- 
ond-class matter. This was without previous 
notice to me of any intention to that effect. 

An application for readmission was at once 
made, and after several weeks before clerks, 
not being able to get past them, I was finally 
accorded and hada full hearing before Hon, 

Tyner, at the Post-Office Department in 

Vashington. on the 4th of March last, 

I found that Prinrers’ Ink had been ex- 
cluded from the mails by the advice of Judge 
Tyner’s clerk without his knowledge. “I was 
convinced that Judge Tyner believed that 
Printers’ INK was entitled to circulate as 
second-class matter, and that the Department 
had been remiss in the action taken. 

I have forwarded to the Department at 
Washington nearly two thousand signed state- 
ments from subscribers who assert that PRINT- 
ERS’ Ink is the organ of the trade. I have 
caused to be forwarded many hundred news- 

pers containing editorial endorsements of 

RINTERS’ INK, pronouncing it to be a news- 
paper and a valuable one. have submitted 
a copy of the mailing-list, containing the 
names of more than forty thousand paid-in- 
advance subscribers and exchanges, 


If-I have not proved tothe satisfaction of 
the Department that Printers’ Ink is a news- 
Peler with a legitimate subscription list, I 

lieve that [ have earned the right to be told 
in what respect it fails, and to have the law or 
eee under which it is condemned plain- 
y pointed out to me for my instruction and 
that of the many friends of PRINTERS’ Ink, 
who will wish to have the facts laid before 
them so plainly that they may be easily com- 
prehended and understandingly commented 
upon, with a view of discovering a remedy 
for its faults, if faults they actually are. 

Shortly after the hearing on March 4th, the 
Postmaster-General, ignoring the hearing 
and the evidence presented before Judge 
Bf took the matterof Printers’ Ink out 

his hands, and, without giving me any 
hearing, or notice to that effect, decided it 
himself, and finatly excluded Printers’ Ink 
from the mails on 24th of June, upon a con- 
dition of facts that did not exist, without ever 

ving permitted meto present the case be- 
fore him, This action was taken two days 
after I had sailed for Europe, although I had 
given ample notice of my intended departure 
and willingness to appear before the Depart- 
ment at any time. 

Mr. Philip Carpenter, my attorney, made 
an oral application in my behalf for a re- 
hearing in July, and was told by the Post- 
master-General to submit his request in writ- 
ing. This he did on August rst, and receiv- 
ing no reply except that his communication 
had been placed on file, he again wrote him 
October 31st, requesting a reply as to whether 
he poet or would not give him a hearing. 
To this letter no reply was received beyond 
the stereotyped one that it had been received. 

Despairing of obtaining justice at his hands, 
Mr. Carpenter, in December, was instructed 
to bring a suit for the purpose of learning if it 
would be possible to obtain my rights in the 





PRINTERS’ INK. 


United States courts, and the day after suit 


was brought Mr, Wanamaker answered Mr. 
Carpenter’s letter of October 31st, but finally 
declined “‘ for the present at least to give the 
case any further consideration,”’ 

I have persistently endeavored to learn 
from the Department what law or regulation I 
have violated, or what changes in the conduct 
of the paper would be necessary to make it 
conform to the postal requirements, and my 
requests have been denied or ignored. 

This action of the Department has trans- 
formed into a losing business one that if not 
interfered with would have paid a profit of 
$20,000 during the year 1892. 

If the exclusion is made permanent, it means 
the extinction of a valuable business enter- 
prise, which gives ra to many de- 
serving persons, and the ruin of a property 
worth one hundred thousand dollars or more. 

Gero, P, Rowk.t. 

Sworn to before a Notary. 

New York, January, 1893. 


++ — 


THE CASH CONFISCATED 





In connection with the decision handed 
down Jan. 5 by United Scates Circuit Judge 
E. Henry Lacombe, of New York, that he had 
no jurisdiction, and, therefore, could not 
consider the question of the admissibility of 
Printers’ Ink to the mails as second-class 
matter, the following telegrams and orders 
possess interest : 

New York, N. Y., January 4, 1893. 
James N. Tyner, Washington, D. C., Post-Office- 
Department : 

Case of Rowell against Van Cott, plaintiff’s 

motion denied ; stay vacated 
(Signed) Epw. MITCHELL, 
United States Attorney. 





Post-OFFICK DEPARTMENT, 
January 5, 1893—12.45 P. M. 
Hon. C. Van Cott, P. M., New York, N. Y.: 


On receipt of your telegram to-day, inform- 
ing me that the injunction asked for PRINT- 
ERS’ INK h n denied by the Court, I have 


as 
caben > the subject of its mission’ to the 
mails as second-class matter, and, in the absence 
of any new facts in the case, ‘and u 
grounds previously stated to its publishers, I 
> decide that, under the as t is not en- 
itled to second-class rates of px You will, 
therefore, receive it only as anipd class matter, 
and all money in your hands received from its 
ublishers you will deposit to-day in the Sub- 
a: 
igned) JoHN WANAMAKER, 
Postmaster-General. 





Post-OFFICE, NEw York, N. Y., l 
OFFICE OF THE POSTMASTER, 
January 7, 1893.) 

The Publishers PRINTERS’ INK, 40 Spruce Street : 

Smrs—The Postmaster-General havi again 
decided that Privrers’ INK is not legitimate 
second-class matter, you are hereby notified that 
postage, prepaid by stamps affixed, at third-clase 
rates, one cent for each two ounces or fractiona, 
rt thereof, will be required on all copies of 
your = hereafter presented for mailing 


at this office. 
Very reupecttally. 
Van Cort, 
Postmaster. 
And now Printers’ INK pastes a big Co- 
lumbian one-cent stamp on every copy, while 
Mr. Wanamaker's Book News goes at one cent 


a pound, 
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Mr. Gayler’s Views. 


The Assistant Postmaster of New 
York Delivers an Address on the 
Subject of Second-Class Postage. 


A meeting of the publishers of class jour- 
nals of New York was held at the Broadway 
Central Hotel on Friday, Jan. 6, to discuss 
the Post-Office inadequacy and to appoint a 
committee to wait upon Congress with recom- 
mendations. Mr. W. J. Johnston, of the 
Electrical World, presided, and Mr. E, C, 
Brown, of the /’rogressive Age, acted as 
secretary. About forty class publications 
were represented, including those of the 
Lockwood Pre:s, the Churchman, the Home 
Journal, the Haberdasher, Spectator, Print- 
ERS’ Ink, Clothier and Furnisher, Electrical 
Engineering, Boots and Shoes Weekly, Art 
in Advertising, Druggists’ Circular, Spec- 
tator, Jewelers’ Circular, Dry Goods Econ- 


omist. 

Mr. James Gayler, Assista::t Postmaster of 
New York, was present and delivered an ad- 
dress, of which the following is a portion: 

I believe that the cause of the most serious 
difficulty and annoyance that the Post-Office 
and the publishers of second-class matter are 
subjected to is the present statute applying to 
that class of mail matter, and the construc- 
tion placed upon its language, and the various 
rulings as to its provisions by the P, O, De- 
partment. Ever since the passage of the Act 
of 1879 there have been endless disputes, con- 
tinuing to this day, between publishers and 
the P. O. Department, as to whether the 
newspapers or periodicals issued by the for- 
mer were or were not entitled to admission to 
the mails as second-class matter. Some of 
these publications, after admission, have been 
excluded, readmitted, again excluded, and 
again admitted, the shuttlecock game involv- 
ing interminable correspondence, journeys of 
publishers and their counsel to the seat of gov- 
ernment, suits against postmasters, loss, vexa- 
tion and inconvenience to publishers of bona- 
fide publications who had, through inadvert- 
ence only, omitted to comply with some of the 
statutory requirements or with a regulation of 
the Department ; the engendering of ill-feeling 
toward the Department, finding vent in news- 
paper criticism of its motives and methods, 
and, in short, a condition of confusion, exas- 
peration and general bedevilment. 

It would seem evident that a law so framed 
as to produce this state of chronic doubt, un- 
certainty and embarrassment to all concerned, 
and to render so difficult the solution of the 
simple question: ‘‘Is or is not this or that 
publication entitled to admission to the mails 
at acertain rate of postage ?’’ must be defective 
in its terms, however wise and honest may 
have been the intent of its framers, For my- 
self, I consider that it 1s not only defective in 
this respect, but also in aiming to effect some- 
thing which it is beyond the legitimate func- 
tion of the Department to undertake ; that is, 
dictation as to what particular kinds of news- 

pers and periodicals, for which actual and 
Pona-fide subscribers are willing to pay, shall 
be sent by mail at the low rate of postage 
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which it has always been the policy of the De- 
partment—in the public interest—to impose 
on mail matter issued for the dissemination of 
news and general information, In my judg- 
ment the Government has no right to say that 
a periodical publication containing news or in- 
formation of any kind whatever, for which 
people are willing to pay, and do pay, a bona- 
fide subscription price, shall not be sent by 
mail at the same rate as other periodical pub- 
lications containing news orinformation of an- 
other kind; and in saying this I include even 
that (at present) obnoxious class of publica- 
tions that are ** rimarily designed for adver- 
tising purposes "’—that is, for the purpose of 
advertising the business or wares of the pub- 
lisher, or of some particular house—always 
provided, however, that they, like all other 
periodicals, shall be sent at the present low 
second-class rate of one cent a pound only to 
actual and bona-fide subscribers, who have 

id an actual and bona-fide price therefor, 
lo this subscription price | would fix a mini- 
mum limit, according to the frequency of 
issue. 

I would, however, permit the mailing of un- 
limited **sainple copies,’’ but would require that 
the postage thereon be paid at the three cents 
a pound rate. 

This would toa very large extent relieve the 
Post-Office of the burden now imposed upon it 
of transporting and delivering at one cent a 
pound the tons of printed matter in the form of 
so-called sample copies of so-called newspapers 
and periodicals, In my judgment the material 
reduction in the number of these publications 
that would be effected by this increase in rate 
on sample copies would operate to the advan- 
tage of publishers of legitimate newspapers 
and periodicals, and more thanremunerate the 
latter for the extra cost of such sample copies 
as they might desire to mail—not only by 
largely removing the unfair competition to 
which they are now subjected, but in the mat- 
ter of subscriptions and advertising, but also 
by doing away to a large extent with the over- 
burdening of the large post- offices and the rail- 
way post-offices with the bogus newspapers re- 
ferred to, the bulk of which often renders it 
impossible for postal employees to handle 
promptly and properly the mass of legitimate 
second-class matter with which they have also 
to deal. 

It is notorious that the class of publications 
which I have mentioned depend almost wholly 
if not altogether, upon the ‘sample copy” 
circulation, sent to people who do not pay and 
are not expected to pay any subscription 
whatever, and the tage on which the pro- 
prietors pay at the insignificant rate of a cent 
a pound. Raise this rate to three cents a 
pound, and very many of them would be 

‘frozen out,” more would be compelled to 
greatly reduce the number and bulk of their 
mailing; while others who can afford 
to maintain their business on those terms 
would at last be compelled to increase 
the postal revenue and justify the ex- 
penditure of such inquiries in provid- 
ing improved postal facilities and offering 
a reason to Congress for liberality and postal 
appropriations. Perhaps the extent of the 
competition with which the publishers of 
bona-fide newspapers have to contend in con- 
sequence in all parts of the country with 
the *‘ sample copies’’ of these imitation news- 

pers is not fully appreciated by them. 
hese so-called newspapers, whether devoted 
to the sale of worthless ‘“‘ rattletraps”’ or to 
the accomplishment of fraudulent schemes, 
have several stages in which —_ furnish in- 
teresting reading matter, none of it original, 
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but selected with care with a view to meet 
the supposed tastes of the class composed 
mainly of farmers and residents of the smaller 
towns and villages, to which the papers are 
sent, ‘Their offices of publication are by no 
means confined to New York, but are located 
also in many other large cities, a very large 
ae emer of the postal revenues of one of the 

astern cities being made up of the postage 

id on several of these publications that are 
issued there. Their proprietors obtained 
from various sources lists of residents of rural 
districts, to each of whom their sample copies 
are sent several times a year, not continu- 
ously, however, thus evading the postal regu- 
lation forbidding the “continuous mailing” 
of sample copies to the same address, It is 
safe to venture the assertion that there is 
hardly a family of any means or standing in 
therural districts who do not receive a score 
or more of these publications annually, and 
being thus supplied gratis with interesting 
periodical literature they are unlikely to waste 
their money in subscriptions to any other 
than their own county newspaper. Of course, 
this argument applies only to a limited ex- 
tent, if at all, to the case of trade papers. I 
only refer to it as illustrating the effect of un- 
limited free sample copies on the interests of 
the legitimate newspaper business in general. 

The present statute regarding second-class 
matter is defective in another respect. It 
gives no definition of what constitutesa ‘* sub- 


” 


Sscription.”’ At present, in the absence of 
such a definition, publishers feel justified in 
regarding as a “‘subscriber’’ any person 


who remits the price of a single copy, or of a 
dozen or twenty copies perhaps, containing 
an article in which the purchaser is especially 
interested, though he has no idea of ‘‘ sub- 
scribing’ for the paper and may never pur- 
chase another copy, and though his name is 
not entered on the mailing list asa subscriber. 
The postal regulation on the subject defines a 
subscriber as a person “‘by whom, or for 
whom, with his consent, express or implied, 





n. 
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payment of the subscription price has been 
made or agreed to be made,’’ but no means 
are prescribed or suggested whereby the im- 
plication as to his consent is to be ascertained, 
and the definition leaves it open to any person 
or party or sect to pay subscriptions for stran- 
gers who it is desired shall receive regularly a 
publication devoted to the private interests of 
any such person, or to the political or religious 
principles of any such party or sect, and these 
‘subscriptions’? may be and often (particu- 
larly during political campaigns) are limited 
to single ae, payment for which is liber- 
ally construed to be a ‘‘ subscriptiofi price.” 
would supply these defects by a strict 
statutory definition of the words ‘* subscriber’’ 
and “subscription.” 

I would retain the minor statutory reqdire- 
ments as to second-class matter— such as those 
re'ating to its form, the frequency of issue, 
the requirement of a ‘* known office of publi- 
cation,” etc., and I would retain the present 
provisions as to news agents—but omit all 
reference to the subjects to which second-class 
matter shall be devoted—which, in my poor 
judgment, has been ‘the direful source of 
woes unnumbered’’ to postmasters and the 
P. O. Department, as well as to publishers. 

The plan I have hastily sketched may, per- 
haps, be found by you to be open to some ob- 
jections; but its objects —the simplification of 
p«stal methods, the removal of a costly and 
onerous burden upon the postal service and 
revenues, and of irritating and vexatious 
obstacles from the business path of law-abid- 
ing and honest publishers of periodicals of 
every kind, must, | think, have your approval. 





Mr. Gayler’'s recommendations met with 
the general approval of those present and have 
the hearty indorsement of Printers’ Ink. 
All that the trade journals ask or wish for is 
to have the law made so plain that it can be 
readily understood and app'y to al. alike. 





Pre- 2 -s tp ee 
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After carefully examining PrinTErs’ Ink, 
the above opinion was given by the Hon. Jos. 
C. Hendrix, ex-Postmaster of Brooklyn. His 
opinion has special weight, for, besides his ex- 
perience in the Post-Office, he is also a man of 
affairs, For several years he has been Presi- 
oard of Education ; he 


dent of the Brooklyn 


is President of the Kings County Trust Co., 
the largest institution of its kind in the city 
and last November was elected a member of 
Congress. He was characterized by Post- 
master-General James, in the course of an 
article in the Forum, as “the ideal post- 
master,” 
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A FACT 
WOT GENERALLY KNOWN. 


The Courts Have Nothing to Do With 
a Question of Fact That Has Been 
Decided by the Head of a Depart- 
ment of the Government. 

Whether “Book News” or “Print- 
ers’ Ink’’ Is a Periodical or a Cir- 
cular Is a Question of Fact. 

Ne Court Can Exclude the Former 
from or Admit the Latter to the 
Mails Contrary te Mr. Wanamak- 
er’s Decision. 





Carpenter & Hassett, 38 Park Row, 
Ew York, Jan, 7, 1893. 
Mr. George P. Rowell: 

Dear Sir—Before bringing your action 
against Postmaster Van Cott in the United 
States Circuit Court I advised you, as you 
know, that probably neither that Court, nor 
any other, had jurisdiction to grant any relief 
against a decision of the Postmaster-General, 
however arbitrary and unjust it might be. As 
was expected by both of us, Judge Lacombe 
decided that, no matter how serious your 
grievance was and regardless of the justice of 
your exclusion from the second class, his 
Court could not interfere with the rulings of 
the Postmaster and the Postmaster-General. 

After the decision United States District- 
Attorney Edward Mitchell asked me to call 
upon him and | did so, He wanted to know 
if we cared to have a trial of the issues in 
volved in the case (after the decision of the 
Court that it had no jurisdiction), suggesting 
that on the trial the same decision would un- 
doubtedly be made and the case accordingly 
dismissed 

I told him that I would confer with you and 
then give him an answer, 

It is my opinion now, as it was befcre the 
suit was brought, that the Court has no juris- 
diction of your case, and that your remedy 
must be sought elsewhere. You have already 
made certain what was before, to some ex- 
tent, uncertain, that no publisher can obtain 
relief from the courts from an arbitrary act of 
the Post-Office Department. To find that 
out sure/y was the main object of the suit. 

l agree with Mr. Mitchell that it would be 

ractically useless to continue the case 
fu rther and advise that it be discontinued. 
Puitip CARPENTER. 


Yours truly, 


Gero, P. Rowetrt & Co., PuBLisHEers, 
New York, January 10, 1893. 

Philip Carpenter, 38 Park Row, City: 

Dear Sir.—It is true that before bringing 
action in the United States Court to settle 
judicially whether Printers’ INK is a legiti- 
mate periodical or not, you advised me that 
no court had jurisdiction to grant relief 
against a decision of the Postmaster-General. 
The decision of Judge Lacombe, in effect 
that no matter how serious the grievance, an 
regardless of injustice, no matter how great, 
his court could not interfere, was not, there- 
fore, a surprise. You and I knew this in ad- 
vance, yet there are so few people who are 
aware of this astounding condition of affairs 
that [ thought it worth what it would cost to 
bring the fact plainly and unequivocally be- 
fore the public and have it made a matter of 
record, 
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The suggestion of United States District 
Attorney Mitch ll was doubtless kindly 

meant, and his opinion of the result would 
eventually be found correct, The steps 

alrvady taken show all that we attempted to 
show, and it is, therefore, useless to incur any 
further expense of time or money. 

You informed me at the beginning that to 
commence such a case would * like butting 
one’s head against a stone wall. By steps 
already taken we have proved that the wall 
exists. Its existence is a surprise to every 
business man and to ninety-nine lawyers out 
of every hundred. 

There is nothing further to be gained 
continuing the case. It may ity Re dhe 

Very respectfully, Gero. P. Rowe. 


CORRESPONDENCE. 


A MODEL LETTER. 








“THe Unity,” 
No. 159 East 117TH STREET, } 
New York, Dec: 29, 1892. 
Hon, Tom L. Johnson, Washington, D. C. : 
Rs Deak Srr—I beg tocall your attention to 
by the ae 


ment in the matter o 
iieation which has been debarred from tbe 


Postage on a 
ben tt which, if it is oe 
to stand, not only en gers the existence of 
any pape that depends upon Son the mails for cir- 
ion, but makes the temporary head of the 
P. 0. peparement a censor of the press, without 


ay 

, t= IK is = p bein discriminated against 
on the ground that it not a publication of 
merit beyond the benefit its influence may bring 
to its owners in another business enterprise ; in 
other words, that it is = ae circular 
‘or the Rowell Newspa) Wyny FS - 

Mr. Rowell ty interested t ee h meg 
ond iy Ink. If you cared for d 

eo f, I could ould easil demonstrate to you the 
maak of the De ent’s claim. Mr. ———_ 
e 








to be too obstinate to reverse himself. “fn 
a for eZ Ink, I i ph for my own 
on if Mr. may P 
Rowell for no pen do the 
enane to me and toa thousand co. 
I consider ’ INK timate a publi- 
cation, as truly a newspaper, ~— he Iron the 


Cloak ‘Review and innumerable other trade pa- 
pers. And when I add that lama i a 
ing ap iber to PRINTERS’ INK, whic 

my home every waaeon a welcome visitor, I think 
Ihave said for it all “that one publisher can say 
of another’s publication. 

As a personal favor to me, I beg to ask your 
attention to this matter, and to request a line in 
reply, at your convenience. . 

cerely, 


ROSENBERG, 
Editor Cleveland Town Topics. 





FELIX HAS INFLUENCE. 


HOUSE OF REPRESENTATIVES U. 
WasHINGTON, D. C., Jan. 4, A } 
Feliz Rosenberg, Esq., Editor Cleveland “ Town 
Topics,” Cleveland, O. : 

My Dear Feirx—I have your letter from New 
York, dated the 29th. Thequestion of PRINTERS’ 
INK is an old one with me. I have had it under 
consideration begere, inv ting the subject 
thoroughly, and Jom sa that no caa 
be done as jong as Wanamaker re the 
Post-Office Department. He will not, as you say, 


done until our new Postmaster- eral is % 

stalled, and then, if the Printers’ INK peo 

want me to, I will take the matter up before 

new edministration. Sincerely Tors. 
Tom 
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The Louisville Courier-Journal 


“COVERS THE FIELD» 


If you are in the Field with Advertising, you ought to 
be in the Louisville Courier-Journal for the Best Returns. 


Equipped with all of the latest improved Mechanical facilities of high-class 
modern journalism. 

Metropolitan and Progressive in Business Management ; brilliant, conse: va- 
tive and trustworthy in Editorial Utterance. 

Complete in News, Literary and Commercial service; clean, concise and 
comprehensive; the Ideal Home Newspaper, 


THE WEEKLY COURIER-JOURNAL 


**Covers the Field? as does no other Political Weekly in the 
United States, thus: 


Kentucky, - - -* - ~- 87,722;Alabama,- - - - - - 9,896 
Texas, - - + + «= 265,454) Arkansas, - - - - - 7,262 
Mississippi, - - - - - 18 ,497 | Indiana; - - - - - = 6,662 
Tennessee, - 8 e 16,085’ Missouri, - - - + | 5,871 

Total Circulation in these Eight States, - - - - 122,449 


The remainder of its 175,000 cireulation takes in territory from Maine to 
California and from Minnesota to Florida, as follows : 


Known Circulation—Weekly Courier-Journal by Strtes 











South Dakota........... 232 
‘Tennessee. 16, 
Texas...... 
BERoncapes 
Vermont. org gees 
Virginia 206 
28 | West Virginia.. .-. 3,967 
Washington ..... ine TO 
84 | Wisconsin....... esos 6 Fal 
, ea aes 847 
District - ae peeve 90 
Nova Scotia.... ....... 7 




















THE DAILY COURIER-JOURNAL, | 


Circulation 25,000, covering specially the field of Kentucky and 
The South, controls a constituency peculiarly its own, made up of the 
substantial citizenry in all classes, to whom it is at once Political Gospel, 
Commercial Guide and Family Friend. Its established character 
gives tone to its advertising and consequent profit to its advertisers. 


THE SUNDAY COURIER-JOURNAL, 


Cireulation 35,000, covers the local field more completely than all 
other mediums combined. It goes regularly into nine-tenths of the homes 
of Louisville, New Albany and Jeffersonville. Its exclusive special 
features in Literature, Fashions, Special Correspondence, etc., make it a 
five-cent newspaper without a peer in the South or Southwest; without a 
Superior in the United States. 


LOUISVILLE EVENING TIMES, 


CIRCULATION OVER 37,000. 





A. FRANK RICHARDSON, 
13, 14, 16 Tribune Building, New York City, N.Y.; 317 Chamber of C ce, Chicago. 














